SPECIAL 
REPORT 


WHO’S WHO 


Ad Agencies 


Amoroso Associates, 457 Livingston 
Drive, East Windsor 08520; adver- 
tising and marketing. Founded 
1981. Robert Amoroso, owner. Staff 
size: 2. 609-448-0621. 


Art-Tech Associates, 601 Ewing 
Street, Suite C-20, Princeton 
08540; advertising. Priscilla Algava, 
owner. Staff size: 2. 609-921-9540. 
609-921-3540. 


Barbara Berglund Associates, 12 
North Main Street, Pennington 
08534; full service advertising and 
public relations agency, 1991 bill- 
ings, $2,200,000. Founded 1982. 
Barbara Berglund, president. Staff 
size: 8. 609-737-8822. 609-737- 
8829. 


Key clients: Commonwealth Fed- 
eral Savings Bank, Trenton Savings 
Bank, Medical Inter-Insurance Ex- 
change. Special 
capabilities: desktop publishing 
leader. 


CCG Fulfilment Services, 6 C Culnen 
Drive, Branchburg 08876; fulfillment 


Dana Communications, 2 East Broad 
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tions. Founded 1976. Matt 
O'Malley, president. Staff size: 4. 
609-443-4112. 609-443-0801. 


Key clients: IBM, McGraw Hill, 
AT&T, Besam Automatic Doors. 


Metro Direct, 55 Route 571, Suite 
115, Princeton Junction 08550; 
strategic market planning, research 
and analysis, design, copy, produc- 
tion management, database devel- 
opment, and public relations. 
Founded 1992. Linda A. Fahmie, 
president. 609-799-4200. 609-799- 
4443. 


Special capabilities: direct re- 
sponse specialists. 

Millstone Group, 22 Wall Street, 
Princeton 08540; graphic design 
and advertising. John Emerick, 
president. Staff size: 4. 609-924- 
1502. 609-921-7037. 


The Morris-Lee Group, Route 519, 
Cane Farms, Rosemont 08556; ad- 
vertising, public relations. Founded 
1988. James Morris-Lee, president. 
Staff size: 6. 609-397-1911. 609- 
397-9275. 


Norback Advertising Inc., 3 Ridge- 
wood Avenue, Hopewell 08525. 
Founded 1991. Peter G. Norback, 


services after the advertising. 
George Skowronek. 908-722-4229. 
908-722-8569. 


Chelsea Group, 134 Franklin Corner 


Road, Suite 103, Lawrenceville 
08648; inhouse advertising agency 
for numerous shopping centers, in- 
cluding Liberty Village Factory Out- 
lets. Michele Rothstein, corporate 
vice president marketing. Staff size: 
2. 609-896-2337. 609-896-3889. 


Creative Communications Ad/PR, 


1587 Van Buren Drive, North Bruns- 
wick 08902; advertising agency. 
Founded 1980. Richard M. Wieland, 
chief executive officer. Staff size: 4. 
908-297-3713. 908-297-3713. 


Key clients: environmental compli- 
ance, Lee Controls, Professional 
Management Association, Laufen 
International, NJBIA, El/Blauvelt 
Engineers, J.M. Sorge Inc. Major 
projects: catalogs, annual reports, 
pamphlets, flyers, publicity cam- 
paigns, ads. Special capabilities: 
business-to-business sales litera- 
ture, public relations, ads. 


Creative Marketing Alliance, 14 


Washington Road, Building 5, 
Princeton Junction 08550; ad 
agency. Founded 1986. Jeffrey 
Barnhart, president. Staff size: 16. 
609-799-4900. 609-799-7032. 


Street, Hopewell 08525; advertis- 
ing, public relations, marketing, de- 
sign, with billings of $12 million. 
Founded 1979. Michael Prewitt, 
chairman. Staff size: 40. 609-466- 
9187. 609-466-9608. 


Key clients: Bell South, US West, 
Dow Jones, Beneficial Corp., The 
Sagamore Resort, Four Seasons 
Hotels and Resorts, Cytogen Corp., 
Greater Atlantic City Convention 
and Visitors Bureau. Major pro- 
jects: Smithsonian Magazine, 
Princeton University, Fortune Mag- 
azine, Business Week, Arthur An- 
dersen Center for Professional Ed- 
ucation. 


EI Marketing, 500 College Road East, 


Second floor, west wing, Princeton 
08540; a full-service advertising 
agency, a division of Expoconsul. 
Founded 1991. Sally Hollander, ex- 
ecutive vice president. 609-987- 
9400. 609-987-9490. 


Easy Graphics / Rapidgraphics, 741 


Aiexander Road, University Park 
Plaza, Princeton 08540; advertis- 
ing, graphic design, marketing, pub- 
lic relations. Kenneth Seibel, presi- 
dent. Staff size: 21. 609-799-3279. 
609-987-0185. 


Ferrara & Company, 312 Wall Street, 


Princeton 08540; ad agency. Art 
Ferrara, owner. 609-924-4932. 


Robert H. Fuller Advertising Inc., 


252 Nassau Street, Princeton 
08540. 609-921-0099. 908-996- 
2022. 


Fusion Advertising & Communica- 


tions, 70 South Main Street, 
Cranbury 08512; advertising 
agency. Founded 1989. Victor A. 
Scire, head of service and presi- 
dent. Staff size: 6. 609-395-8293. 
609-395-1403. 


Key clients: A&P Corporation, 
Video Vault Entertainment Centers, 
Lakeview Savings Bank, Hay Man- 
agement Consultants. Major pro- 
jects: consumer advertising cam- 
paigns, market research programs, 
videotaped presentations with ac- 
companying brochures. Special ca- 
pabilities: print and broadcast ad- 
vertising and videotaped presenta- 
tions with accompanying printed 
materials. 


Gillespie Organization, 191 Clarks- 


ville Road, International Corporate 
Center, Box 3333, Princeton 08543; 
advertising agency. Founded 1973. 
Richard J. Gillespie. Staff size: 103. 
609-799-6000. 609-799-6752. 


Gillespie: Medical Science Market- 


ing, 191 Clarksville Road, Interna- 


tional Corporate Center, Box 3333, 
Princeton 08543; full service adver- 
tising agency specializing in animal 
health, pharmaceuticals, and bio- 
technology. Founded 1991. Jack Ol- 
iver, president. 609-936-9293. 609- 
799-6752. 


Richards Hagy Advertising and 


Marketing, 409 Mercer Street, 
Hamilton Square 08690; advertis- 
ing, marketing, publishing. Richards 
Hagy. Staff size: 4. 609-588-0345. 
609-587-6730. 


lola Associates, 748 Route 206 


South, Belle Mead 08502; advertis- 
ing agency and design studio spe- 
cializing in animal and human health 
fields and business to business ad- 
vertising. Founded 1959. Robert 
lola, president. Staff size: 7. 908- 
359-1600. 908-359-8081. 


& M Advertising, 177 Parkside 
Drive, Princeton 08540; full service 
advertising agency. Founded 1981. 
Margaret Van Dagens, president. 
609-924-1083. 609-924-5949, 


Key clients: the Prudential Life In- 
surance Company of America, Edu- 
cational Testing Service, David 
Sarnoff Research Center. 


Jackson O’Malley Advertising, 149 


South Main Street, Hightstown 
08520; advertising and communica- 


president. Staff size: 1. 609-466- 
4357. 609-466-4357. 


Key clients: Pinkus Glass, Olden 
Paint & Carpet/CFO, Saums iInteri- 
ors Inc., and Institute for Advanced 
Study. Major projects: brochures, 
target market promotional pieces 
and print ads. Special capabili- 
ties: three-dimensional sales pre- 
sentations and promotional materi- 
als for business-to-business and 
consumers. 


Oxford Communications Inc., 18 


North Union Street, Lambertville 
08530; full service advertising, pub- 
lic relations and marketing with $4.5 
million in billings. Founded 1986. 
John Martorana, president. Staff 
size: 12. 609-397-4242. 609-397- 
8863. 


Key clients: Trafalgar House Res- 
idential, US Home Luggage Factory 
Outlet, Anne Klein Outlet Stores, 
Allure Leather, IFIDA Health Care. 


PM Advertising, 124A The Orchard, 


Cranbury 08512. Manny Bridges. 
609-448-5420. 


Panther Copywriting and Design, 


16 Volusia Avenue, Hamilton 
08610; ads, brochures, logos, 
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orm over substance. Substance over 
form. 

This classic debate is one that simmers 
inside me every two or three years. Often it’s 
provoked by some telling criticism from a 
design professional, suggesting to me that the 
newspaper you hold in your hands could be 
vastly more popular and profitable if it were 
redesigned with some alluring graphics. 

Almost always I respond by saying that we 
at U.S. 1 are still working on the substance; 
the form will follow as a natural conse- 
quence. Usually I add that I came up through 
the writers’ ranks, and if Iam going to lay out 
extra dollars for any sort of worker around 
here, it will be for a writer to go out and do 
some extraordinary reporting effort. I think 
back to Larry Tabak’s in-depth article on the 
Menendez family tragedy: Literally hun- 
dreds of people told me how much they were 
impressed by that article. Not one mentioned 
that the presentation was lacking. 

That’s how I usually respond. But the other 
day I received a proposal from a designer that 
was so well presented — in both its substance 
and form — that I decided I should share it 


Richard K. Rein 


with all of you in print. So herewith the 
proposal, from Patrick Lyons of Lyons 
Graphics at 20 Nassau Street, followed by 
my response and his subsequent reply. 


The Proposal 


DEAR MR. REIN: 

I’ve just spent almost an hour out of my 
business day on a productive but unbillable 
enterprise. . . reading your latest issue. I 
continue to be amazed at the informative, 


— 


The Business and Entertainment Journal 


L 


useful, witty and outstandingly professional 
writing in your publication. I have been a 
graphic designer for almost 20 years and 
receive about 15 publications a month, from 
design publications to business magazines to 
New York, Time, and the New York Times 
and most local newspapers. U.S. 1 is cer- 
tainly in the lead with all of the above when 
it comes to reporting and writing, but graph- 
ically and visually I think you could use some 
improvement. 

I hope you don’t think me too presumptu- 


ous: you are obviously very successful. After 
all you’ve made it in a very risky business 
and are continuing to grow and flourish cer- 
tainly in the three years I’ve been in 
Princeton. I think there is always room for 
improvement. In fact you may have staff 
members who are quite capable of an en- 
hancement in the graphic style of your pub- 
lication, but in the continuous pace of getting 
the publication to bed (I’ve been there, too) 
just can’t do it. And maybe you've looked at 
alternative style formats and have decided 
that your present look is exactly right. If so, 
heave this letter in the trash. 

However, I think I may be of some value 
to you. I have designed or revised several 
magazine and newsletter formats. I under- 
stand the real world of getting publications 
out fairly well and believe that above all you 
must communicate. . . as Clearly and rapidly 
as possible. If it looks good, great, but let’s 
remember the position of the horse and the 
Cart. 

I'll close with a conversation I had some 
time ago at a party with a man who is CEO 
of a major banking group. He seemed really 
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urtling Into the Future. 
That’s the title of New Jersey 
CAMA’s annual half day career 
seminar on May 14. Given that the 
conference is co-sponsored by U.S. 
1, and given that we always like to 
know roughly where we are being 
hurtled and by whom, we spoke to 
two of the presenters at the confer- 
ence. Their thoughts follow. 


Nancye Green: 
More Tools, 
More Thought 


Nancye Green, a partner in the 
design firm of Donovan and Green 
at 1 Madison Avenue, New York, 
will speak on “Strategies for De- 
sign Success” at the CAMA confer- 
ence. She and her partner-hus- 
band, Michael Donovan, have 
worked on such projects as a new 
decorative arts wing for the Pea- 
body Museum, a traveling exhibit 
on Hollywood, and a public exhibi- 
tion for the Ronald Reagan Presi- 
dential Library. The article below 
is excerpted from a speech Green 
gave for a 1991 conference called 
“Future Tense” at the Getty Center 
for Education in the Arts in Pasa- 
dena, California: 


Bd isis and exhibit devel- 
opers are confronting a changing 
field in which a wide array of sub- 
ject matter is being exhibited for 
highly diverse audiences. There are 
more tools at hand than ever be- 
fore, and more to come. 

The challenges for exhibit de- 
signers are the same as those faced 
by anyone who seeks to communi- 
cate in a world filled with too many 
images, too many tools, and per- 
haps too much technology. 

One of the most exciting oppor- 
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tunities is “virtual reality,” a con- 
cept that includes a number of cutt- 
ing edge technologies. While ver- 
sions of virtual reality vary, all pro- 
vide the participant with a totally 
artificial world, using headsets, 
simulators, and other technologies. 
“Anything that can be visualized 
can be realized in a surrogate envi- 
ronment,” say this technique’s sup- 
porters, but its critics argue that the 
technology does not yet exist to 
make virtual reality workable. 

Indeed, complaints about the 
drawbacks of virtual reality go to 
the heart of the relevant questions: 
What works? How do we reach 
people effectively? How do we em- 
ploy technology to better commu- 
nicate ideas? 

And are the new technologies 
really going to do a better job of 
communicating than the “old” 
ways? 

Until recently, technological de- 
velopment has been equated with 
progress; science is often seen as a 
kind of magic, and the new is auto- 
matically deemed superior to the 
old. 

Our nation’s experiences with 
nuclear energy and plastics show 
just how much time it takes before 
an unrealistic enthusiasm for a new 
technology gives way to more 
sober assessments of the real good 
that it might produce. 

The 1939 and 1964 New York 
World’s Fairs provide examples. 
There is no greater testimony to the 


- power of man to envision science 


as a savior than the 1939 and 1964 
fairs. Both equated happiness with 


the fulfillment of material needs 
and embodied the promise that cor- 
porate capitalism and individual 
freedom could realize utopian aspi- 
rations. Fair organizers expressed 
the faith that scientific progress 
would lead to a more perfect soci- 
ety. 

Though each fair was a barome- 
ter of its time, they both gave rise 
to new technologies of representa- 
tion, with the 1939 World’s Fair 
being the first to showcase pro- 
cesses rather than products. 

The 1939 fair expressed its vi- 
sion through architecture; the ways 
in which crowds were built into the 
site’s geometry resulted in a tri- 
umph of stagecraft. The elaborate 
display of science, technology, and 
ingenuity heralded a postwar, post- 
Depression society magically em- 
bodying the utopian desires of the 
period. Art and design prevailed in 
the fair’s outstanding exhibits. 

The 1964 fair was loaded with 
the kitsch of postwar consumer cul- 
ture. But instead of exploring the 


glories of the nation’s highways (as 


did the 1939 GM “Futurama”) the 
1964 fair explored dark places — 
the moon, Antarctica, the ocean 
floor. 

The 1964 exhibitions bom- 
barded visitors with the latest in 
exhibit design and presentation, 
and these new forms of “experi- 
ence technologies” drew praise for 


their showmanship. But they were 


also criticized for their sensory 
overload. The fair as a whole 
seemed marked by a mismatch be- 
tween the foreboding undercurrent 


of the times and the flamboyant 
ebullience of the exhibitions. Ex- 
hibit and media designers had 
pulled out all the stops, but their 
audiences could not read and un- 
derstand the fair’s messages. 

Many contemporary artists, in 
fact, are not providing answers, but 
rather urging the viewer to learn 
more about themselves, to take 
risks and get involved in the cre- 
ative process. 

Exhibition techniques belie not 
only the evolution of the technol- 
ogy but also changes in values — 
how the museum sees its role as 
cataloger, preserver, and commu- 
nicator. Analyses of institutions 
such as the Epcot Center or the 
Boston Children’s Museum sug- 
gest that exhibition strategies at 
their best are directed toward first- 
hand experiences rather than to- 
ward overloading visitors with in- 
formation. 


Cis institutions are under 
intense pressure to use high-tech 
information and entertainment 
media to attract audiences. Indeed, 
some institutions have even begun 
to compete on the same playing 
field as amusement parks. While 
the blurring boundary between ed- 
ucation and entertainment may at 
times be alarming, we must con- 
front the processes which make 
these changes occur. 

The computer, which many art- 
ists and museum staff members 
have trouble accepting as a tool for 
approaching art (in lieu of viewing 


Cultural institutions are under pressure to use high-tech information and en- 
tertainment media to attract audiences — the same as amusement parks. 
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the artwork first hand), is neverthe- 
less becoming a remarkably pow- 
erful and versatile tool for creating 
fresh images. 

Recent development and im- 
proved access to sophisticated 
electronic technology have spurred 
a flourish of forms and formats. 
Such artists as Laurie Anderson 
and Robert Wilson — instead of 
standing detached from their audi- 
ence — are trying to involve the 
audience, to draw it in. Many are 
struggling with technology as the 
alienating force in our culture even 
as they push the boundaries of what 
the media can do. 

Above all, it is the ability to have 
a primary experience that is the 
heart of the museum experience. 
Experiencing art of any kind is still 
a one-to-one event — the viewer 
with the work. 

Technology has had perhaps its 
greatest impact in the area of non- 
traditional museums. Science mu- 
seums, zoos, and sports and 
children’s museums are increas- 
ingly finding themselves in the po- 
sition of needing to use new tools 
to reach audiences on a common 
ground, to draw them in, broaden 
their perspectives, and entertain 
them. 

In our preliminary work on the 
Olympics Museum in Colorado 
Springs, we are seeking a design 
that will allow visitors to feel what 
it is like to participate in the Olym- 
pic Games. The tools for creating 
this sort of exhibit are plentiful and 
grow more sophisticated every day. 
The challenge, however, is to con- 
centrate on the messages without 
being distracted by gimmicks and 
complicated substitutions for sim- 
ple, well-executed ideas. 

Whether the end product is an 
exhibit, a brochure, a book, or a 


Join the New Jersey Communications, Advertising and Marketing Association on May 14th as we take time 
to consider our futures. And the-future of the communications industry. Where the opportunities are. Where they've 


ourselves. Here's your chance. 


evaporated. What will work. What won't. In confusing times, it pays to take time to refuel. And shape the future for 
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Strategies for Direct Mail Success 


Lois Geller, president of Geller Direct, a TBWA company, will show us how to mail smarter in the 90s 
Touching on such issues as personalizing your communications, loyalty programs, securing your existing 
Customer base while building prospects and that perennial maxim, KISS. 


Strategies for Advertising Success 


Joanne Davis, president of the upstart ad agency OMON, will explain the most pivotal advertising trends to 
NJ CAMA’s members and guests — global marketing, new business obstacles, industry downsizing and new 


media creativity. 


Strategies for Design Success 


Nancye Green, partner in the illustrious design firm Donovan and Green will focus on how we can command 
the expanding array of design tools to create well-articulated messages that are able to reach their targets within . 


shifting marketplaces 
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video, technology is not the end 
product of our efforts, but rather the 
means for integrating form and 
content in order to provide audi- 
ences withstimulating experiences. 

Audiences may be moved by 
spectacle and the dazzling array of 
changing technologies, but they are 
also transported by simple, strong 
ideas dramatically presented. We 
designers have the obligation and 
the thrill of bringing it all together 
and of presenting powerful, fresh 
images. Our primary obligations, 
however, are to understand who our 
audiences are and to make an effort 
to really reach them. 


Joanne Davis: 
When Small Agencies 
Pitch Big Accounts 


Joanne Davis, president of 
OMOM and formerly general man- 
ager and business development di- 
rector of Wells, Rich, Greene, 
speaks on “Strategies for Advertis- 
ing Success” at the CAMA seminar. 
Her article below has been ex- 
cerpted from a panel discussion 
sponsored by the Advertising 
Women of New York on ‘ Pitchwo- 
men, The New rainmakers.” 


WW... been called ambu- 
lance chasers, whores, and vultures 
and although I’ve never had any- 
body call me this to my face, I’ve 
overheard the word “scavengers” 
being used when referring to 
agency new business people. 

Are we being slandered? Are 
they being overly unkind? Maybe. 
Maybe not. 

I suppose it’s the nature of the 
business, and the nature of the 
beast. In this growth obsessed in- 
dustry, we think we have to do 
whatever it takes to win. 

The truth is, there’s not a new 
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equalize on chemistry. I’ve never forgotten that clients buy people. 


business person in this room who’s 
not hungrily eying your client list. 
Looking for the slightest weakness. 
After all— don’t we all want to 
win? Especially the big wins? 

The big difference is what we’ re 
prepared to compromise to reel in 
that big win. Is it our creative stan- 
dards? Our integrity? Our commis- 
sion? Look around, it’s the agen- 
cies that compromise none of those 
that are the most exciting, vibrant, 
respected agencies in the country. 

Of course it goes without saying 
that new business is the lifeblood of 
every agency. Any agency not on 
the track of new business will dam- 
age their future. At OMON, we can 
argue passionately that extraordi- 
nary creative is the real agency life- 
blood. From this, all else springs. 
New business, fame and fun — one 
of the side benefits of being in a 
small agency. 

In the past two years I have par- 
ticipated in several big wins at a big 
agency and at a small one. Just 
about two years ago, at Wells, Rich, 
Greene I participated in the biggest 
win of many careers — the IBM 
account that WRG split with 
Lintas. A few months ago I partici- 
pated in the crowning achievement 
of OMON’s first year in business 
when we won the Toyota corporate 
account. 

We’re not going to claim that we 
have found some cosmic solution 
to developing new business, but I 
will tell you about some interesting 
differences and similarities be- 
tween big agency new business and 
small agency new business. 

Ata large company, I was selling 
depth, and resources and media 
clout. I had lots of people to draw 


upon, and relevant and diverse ex- 
perience and talent. With hundreds 
and hundreds of employees, I was 
able to find fast staffing for the 
prospect with internal transfers. 

OMON is now a very different 
kettle of fish. As a small agency, I 
can promise that owners and found- 
ers will be doing the work. That the 
people in the new business pitch 
will not disappear mysteriously 
once the business is won. I can brag 
about our creative strengths. The 
agency reel I show is not the output 
of hundreds, but the impressive 
output of a handful of creatives 
who will actually work on the 
prospect’s account. : 

The way you approach new busi- 
ness in a large agency is different. 
Ata large agency, I had a dedicated 
new business department, some 
even have phone solicitors, and 
public relations firms and inside 
and outside new business people. 
Also, data banks and libraries, big 
budgets and typically, there’s 
awareness of the agency. So I spent 
less time talking about the agency 
and spent more time talking about 
the prospect’s business sooner. 
About the only insurmountable 
problem is conflicts. 

Now, at OMON, since we’ve 
faithfully promised ourselves to 
our clients, that must take first pri- 
ority. 

As a result, we can only work 
part time on new business. We 
don’t have vast resources. We’re 
often ambulance chasing and fol- 
lowing up on rumors. In the case of 
OMON, our creative partners are 
Australian and outside of the cre- 
ative community, their biggest ad- 
vertising successes are not in the 


U.S., so we have to start any solic- 
itations with generating awareness. 
Like a new product. 

So what are the similarities? 
There are many, including sales- 
manship, enthusiasm, homework 
and instincts, but how do you get a 
chance? 

I’ve learned that in order to com- 
pete with the big boys you have to 
equalize yourselves and you do that 
in two ways. But before you can 
equalize you must have guts. You 
need the guts to chase an account 
you might have an uphill battle 
convincing to see you, but who you 
know wants brilliant work. And the 
guts to withdraw from a pitch you 
know you can probably win where 
the quality of the creative work is 
of less interest that the GRP’s and 
CPM’s. 

We’ve all had prospects from 
hell — you know — the kind you 
don’t like the second you first meet. 
One such client who spends $3 to 
$4 million called (you’d all know 
who the awful client is, so I’ll be 
discreet) to see our work. We felt 
pretty enthused when she called 
back said she loved the creative and 
wanted a meeting. 

The meeting was a disaster. In 
person, she was 180 degrees differ- 
ent than on the phone. Yes, she 
loved our work but she was terri- 
fied it was too creative for her boss. 
Yes, she wanted an agency that 
could do great but she said we’d 
have to use her inhouse art studio 
and existing photographs. What 
would we do if her boss who has a 
big ego yelled at us and made de- 
mands? We said we'd yell back. 
She was horrified. And, when she 
dropped the final bomb — she 


asked us to drop our 15 percent 
commission. We left, running. 

The moral of the story? Life’s 
too short to compromise. So we set 
very strict standards for prospec- 
tive clients. What’s the sense of an 
account where you receive neither 
creative stimulation or financial re- 
wards? 

So how do we equalize, or level 
the playing field, so to speak? First 
and foremost, creative. We'd be 
kidding ourselves if we think we 
can hold our own against a bigger 
agency if the client wants to com- 
pare media computing capabilities 
and the number of people in media 
research. Our guys are world class 
creative talents and if a client is 
truly interested in stand-out-from- 
the-pack advertising we have more 
than a fair chance. 

For example, we made it all the 
way to the end in the Jose Eber $10 


million review. Jose Eber, as you ~ 


may know, is a Beverly Hills hair- 
dresser to the stars who was look- 
ing to market his line of hair care 
products. IThe client’s priority was 
creative. The questionnaire asked 
such enlightened questions as: 
“What is it about some clients that 
makes you want to move a rock in 
the middle of the ocean without 
food or water rather than face one 
more agonizing day on their busi- 
ness?” Although we didn’t win, it 
was the right kind of client to pitch. 

Second, we equalize on chemis- 
try. I’ve never forgotten that clients 
buy people. As long as prospective 
clients realize that a small agency 
is giving them a team of people just 
as a big agency is assigning a team 
of people, again we have a fair 
chance to win. 

How did we win Toyota? I’m not 
going to give away our secrets but, 
homework and hard work and the 
ingredients of equalization all con- 
tributed. = 

For information on the CAMA 
seminar, call 908-788-6007. 


The Leigh 
Photographic Group 


Leigh Photographs 
Leigh Custom Photographic Laboratory 


Serving All of — 


PO Box 269 @ Princeton, NJ 08542 @ (609) 799-8880 


1-800-354-3839 


Your Photographic Needs 
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NEED A NEW LURE? 


To hook the big ones 


you've got to use hig Fe 
the best bait! WY ae i 
) CESS © 
__ Successful marketing takes planning / } \\oaee 
and patience, timing and finesse. O O 
~The hook alone won't land a live one... = O- O 
and your product won't sell itself. . o oe 


~The lure, the cast, the timing... 
expert anglers can put them all O 
together for the best net results. 
Our agency experts will do the 
same for your marketing — 

it the right lure on your 
product hook, and time 


the cast to improve the catch. Q.. : 
\dvertising _* Public Relations XS 
birect mail _* Sales Promotion — 
Newsletters ¢ P-O-P & Trade Displays ANY 
hatever your prey, we'll carve you \\ : 


perfect lure. Call today. 
Don't let the big one get ae 
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scripts, signs, and other advertising 
and communications needs. 
Founded 1991. Pamela Zepp, pres- 
ident. Staff size: 1. 609-588-9119. 
609-586-6991. 


Princeton Direct Inc., 4105 Route 1, 


Suite 8, Monmouth Junction 08852; 
full-service direct mail advertising 
agency specializing in business-to- 
business and financial services lead 
generation programs. Founded 
1987. Robert Zyontz, president. 
Staff size: 7. 908-329-3049. 908- 
329-8424, 


Key clients: Unisys Corp., Fidelity 
Investments, ADP, McGraw-Hill. 


Princeton Marketing Communica- 


tions, 23 Norton Road, Box 3066, 
Princeton 08543; advertising, mar- 
keting, public and investor relations. 
Founded 1986. Arlene O'Hare 
Baier, president. Staff size: 1. 908- 
329-6177. 908-329-6749, 


Princeton Partners Inc., 2 Research 


Way, First Floor, Princeton 08540; 
full-service advertising agency spe- 
cializing in consumer and business- 
to-business accounts. Founded 
1965. Catherine A. Mathis, presi- 
dent owner. Staff size: 15. 609-452- 
8500. 609-452-7212. 


QLM Associates, 470 Wall Street, 


Princeton 08540; marketing ser- 
vices. Founded 1982. Lawrence A. 
Quintman, president. Staff size: 90. 
609-683-1177. 609-924-8007. 


Rebel Robertson Communications, 


175 Wall Street, Princeton 08540; 


advertising, marketing, public rela- 
tions. Rebel Robertson Ill, presi- 
dent. Staff size: 2. 609-921-6689. 
609-921-6591. 


SOSCOMM, 1 Church Street, Box 
158, Allentown 08501; corporate 
communications, public relations 
and ad agency. Founded 1989. 
Sandra Weiner Sosinski, principal. 
Staff size: 5. 609-259-3256. 609- 
259-5999. 


ST&L Associates, Blackhorse Lane 
and Route 130, RD4-Box 447 D, 
North Brunswick 08902; advertising 
and sales promotion. Founded 
1963. Stan Peskoff, vice president. 
Staff size: 20. 908-821-5800. 908- 


821-2537. 


Sardi & Bleecker, 29 Emmons Drive, 


Suite F-2, Box 3723, Princeton 
08543; business to business mar- 
keting communications, advertising 
and public relations. Founded 1962. 
Frank V. Sardi, president. Staff size: 
4. 609-520-0200. 609-520-0263. 


Ellen Silverman Advertising Inc., 6 


Oak Crest Drive, East Brunswick 
08816; advertising and public rela- 
tions with $300,000 billings. 
Founded 1981. Ellen Silverman, 
president. Staff size: 2. 908-254- 
4443. 908-254-5377. 


Key clients: ASI (Alternative Ser- 
vices Inc.), Landmark Resources, 
Castle Homes, National Pension 
and Insurance Network, Patricia 
Ryan and Associates Realtors. 
Special capabilities: complete real 
estate marketing services, small 


olor Copies* 


py Gl Oe 


DESIGN Mi COPY M@ PRINT 


Two machines. No waiting. 
Only location in New Jersey with top 
of the line Xerox and Canon copiers 


*After first 2 copies of each original at $ 1.99 per copy-- 8.5" x 11". 


qlphagraphics® 


Printshops Of The Future 


OPEN Mon-Fri 7:30 to 7:30 
Sat 10-5 


(On U.S. 1 in South Brunswick, next to Grand Union) 


So. Brunswick Square Shopping Center ¢ 4095 U.S. Hwy One 


(908)329-8900 » FAX (908)329-8907 


Other services available at additional cost. 


Sun 12-4 


‘Ss 


Stunz & Konstantin Inc., 


business advertising and promo- 
tion. 


Stone’s Throw, 50 North Main Street, 


Box 551, Cranbury 08512; copy and 
design services for ads, brochures, 
direct mail, newsletters, sales aids, 
and company identity programs. 
Founded 1991. Deanne Napurano. 
Staff size: 2. 609-395-0650. 609- 
395-1250. 


Studio Associates, 2000 Spruce 


Street, Ewing 08638. Founded 
1983. Eunice Levie, president. 609- 
883-0808. 609-883-9891. 


Studio G, 133 Eatton Avenue, Suite 


3A6, Mercerville 08619; corporate 
communications including advertis- 
ing, annual reports, brochures, col- 
lateral materials. Founded 1986. 
Lisa Gyurcsak, principal. Staff size: 
3. 609-586-7007. 609-586-4112. 


Key clients: Bristol-Myers Squibb, 
Middlesex County Cultural Heritage 
Commission, Nesbit Systems, Inc., 

various publishing and advertising 
companies. Special capabilities: 

direct mail packages, illustrations, 
logo design, production, Macintosh 
lici printing. 

677 
Rosedale Road, Princeton 08540; 
advertising consultants. Founded 
1985. Geraldine Stunz, president. 
609-924-0110. 609-924-3922. 


Thacker & Frank Advertising Inc., 55 


Princeton-Hightstown Road, 
Princeton Junction 08550; full ser- 
vice advertising agency with corpo- 
rate, retail, and service accounts, 
formerly Rob Thacker & Associates. 
Founded 1984. Rob Thacker, pres- 
ident. Staff size: 8. 609-936-9004. 
609-799-2476. 


Key clients: McGraw Hill, Zodiac 
Group International, Landau. Spe- 
cial capabilities: strategic plan- 
ning, creative development and ex- 
ecution, promotional/incentive pro- 
grams, print, direct mail, radio, value 
added programs. 


Trent-Jones Inc., 5 Independence 


Way, First Floor, Box 8379, 
Princeton 08543; advertising and 
public relations. Founded 1981. 
Alex Trent, president. Staff size: 12. 
609-520-0070. 609-520-9296. 


Key clients: FMC Corporation, 
Hoffman LaRoche, Shering Plough 
Corp., American Soybean Associa- 
tion. Major projects: evaluation of 
consumer promotion programs in 
Europe, video training/sales sup- 
port programs. Special capabili- 
ties: international marketing com- 
munications consulting, agricul- 
tural. 


Weinberger Group, 13 Roszel Road, 


Building B, Suite 112, Princeton 
08540; advertising agency, market- 
ing. Founded 1978. Steven 
Weinberger, president. Staff size: 5. 
609-987-1212. 609-987-0031. 


Wenzel and Company Marketing 


Communications, 230 West Dela- 
ware Avenue, Pennington 08534; 
full service marketing communica- 
tions firm. Founded 1976. Shirlee 
Wenzel, president. Staff size: 16. 
609-737-9200. 609-737-9275. 


Word Publishers, 6J Dennison Drive, 


East Windsor 08520. David Gibson. 
609-426-0320. 


Zusi & Krol Advertising Inc., 12 


Roszel Road, Suite C-201, Box 
2174, Princeton 08543; full- service 
ad agency. Founded 1988. Pamela 
Krol, president/director of account 
services. Staff size: 8. 609-520- 
0044. 609-520-1370. 


Key clients: Helene Fuld Medical 
Center, Marita's Cantina Restaurant 
franchise, Familyborn, Bristol- 
Myers Squibb. 


Audio Visual 


Altered Image, 7 Deer Park Drive, 


Suite D, South Brunswick 08852; 
multi-media. Founded 1984, F. 
Thomas Ward, . Staff size: 
14. 908-274-2220. 908-274-2138. 


Audio oe ae Imaging, 9 Deer Park 


e Plaza, 
cael Junction 08852; video 
research and development, special- 
izing in teleconferencing A dating 
Beinn branch of ty Chi 

rm. C.L. Kung, engin 
manager. Staff size: Srginearng 
6990. 908-329-9688. 


Burkewood Communications Cor- 


tion, 601 Ewing Street, Suite 

-7, Princeton 08540; video produc- 
tion for corporations and insti’ :- 
tions. Kate Wood, president. Stuf 
size: 3. 609-683-8194. 


al 
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CSI Custom Slides Inc., 666 
Plainsboro Road, Suite 455, 
Plainsboro 08536; business pre- 
sentation graphics and special 
event co-ordination. Founded 1979. 
Thomas E. Williams, branch man- 
ager. Staff size: 7. 609-799-5061. 
609-799-6648. 


Certified Video Productions, 132 
Franklin Corner Road, Lawrence- 
ville 08648; full service video facility. 
Founded 1979. Peter Antonuccio, 
president. Staff size: 15. 609-895- 
1020. 609-895-0745. 


Key clients: Bristol-Myers Squibb, 
Johnson & Johnson, Sea-Land, 
AT&T, ETS, N.J. Education Associ- 
ation, St. Peter's Medical Center. 


DCP Communications Group Ltd., 
301 Wall Street, Research Park, 
Princeton 08540; Don Connors Pro- 
ductions: film, video and multi- 
media productions. Founded 1976. 
Don Connors, president. Staff size: 
4. 609-921-3700. 609-921-3283. 


Fresh Air Communications, 29 
Emmons Drive, # A-3, Princeton 
08540; video and multi-image slide 
presentations for promotion and 
communications. Founded 1975. 
James Hill, president. 609-452- 
2252. 609-452-1204. 


Hagens Recording Studio, 61 Lower 
Harrison Street, Princeton 08540; 
video production, narration and 
music recording, tape dubbing. 
Herb Hagens Sr. Staff size: 5. 609- 
452-2127. 


Hilltop Music, 144 One Mile Road, 
Box 3294, Princeton 08543; com- 
puter-based digital music produc- 
tion studio for sound design, 
soundtrack creation and radio ad- 
vertisements. Founded 1986. Brad 
Hill, owner. Staff size: 1. 609-443- 
S772. 


Hugh and Suzanne Johnston Inc., 
16 Valley Road, Princeton 08540; 
film and video for public tv, corpo- 
rate and educational markets. Hugh 
Johnston. 609-924-7505. 


LB Productions, Box 7892, Princeton 
08543;-video production. Founded 
1990. Amy Becker, Sandy Welsh, 
partners. 609-243-8946. 


Media By Design, 13 Roszel Road, 
Building A, Princeton 08540; video 
production: video conferences, cor- 
porate & broadcast productions. 
Founded 1987. Therese Ledwith 
Fay, partner. Staff size: 7. 609-452- 
8879. 609-452-1549. 


Richard Murison Productions, 370 
Wall Street, Box 870, Hightstown 
08520; marketing, training, and ed- 
ucational videos. Richard Murison, 
president. Staff size: 1. 609-448- 
5892. 


National Gateway Video, 666 
Plainsboro Road, Suite .300, 
Plainsboro 08536; TV uplink and 
downlink services, domestic and in- 
ternational C and Ku-band, video- 
tape playback services, fiber and 
microwave interconnect with NYC 
studios and TV stations. Founded 
1983. William S. Kopacka, vice 
president, video/audio services. 
Staff size: 1. 609-936-1729. 609- 
936-1731. 


Princeton Scientific Productions, 2 
Research Way, Second Floor, 
Princeton 08540; video production 
arm of Symedco. Founded 1984. 
Peter Martin, president. Staff size: 
6. 609-452-1560. 609-452-1564. 


Production Line Studios, 94 Flock 
Road, University Plaza, Mercerville 
08619; producers of general video 
productions and photography. 
Founded 1985. John Masiello, 
owner. Staff size: 5. 609-890-0306. 
609-890-1713. 


RAC Productions, 379 Princeton- 
Hightstown Road, Building 1, Suite 
114, Cranbury 08512; multi-media 
production company specializing in 
video, film, slides, 3D animation and 
graphics. Founded 1988. Robert 
Christensen, president. Staff size: 
2. 609-426-0726. 609-426-4557. 


Key clients: Bell Atlantic, Shearson 
Lehman Brothers-NYC, L&S Re- 
search Corp., Hercules Chemical, 
Carrera International Eyewear. 
Major projects: multi-image new 
employee presentation, Shearson 
Lehman Brothers-NYC national 
sales presentation, Carrera Interna- 
tional Eyewear national promotional 
tape and national broadcast com- 
mercials. Special capabilities: 
strong creative conception and 
scriptwriting, video production and 
direction, complete in-house graph- 
ics, paint, 3D modeling and anima- 
tion for video, slides and computer- 
based interactive presentations. 


Slide Design and Production Inc., 1 


Washington Crossing Road, Pen- 
nington 08534. Richard Van Fleet. 
609-737-1123. 


Sound Creations Productions, 21 


Royal Oak Road, Lawrenceville 
08648; original music production, 
commercial jingles, music for corpo- 
rate image programming, film 
scores, station IDs. Founded 1985. 
Cliff Wight, vice president. Staff 
size: 3. 609-882-5222. 609-396- 
4442. 


Key clients: Honda, American 
Cyanamid, Adelphia Cable, profes- 
sional baseball teams, Major pro- 
jects: theme songs for major and 
minor league baseball teams. Spe- 
cial capabilities: own state of the 
art multi-track recording studio for 
all our productions. 


Speaker Support Group Inc., 214 
Carnegie Center, Suite 206, 
Princeton 08540; audio-visual com- 
munications. Jeff McPhie, prési- 
dent. Staff size: 15. 609-520-9200. 
609-520-8944. 


Spencer Entertainment Enter- 
prises, 116 Village Boulevard, Suite 
200, Princeton Forrestal Village, 
Princeton 08540; television and 
movie production; also Spencer Li- 
brary, books on tape publisher. 
Founded 1988. Richard Spencer, 
president. Staff size: 3. 609-530- 
7955. 609-520-1702. 


Major projects: Thunder-Born fea- 
ture film, the Spencer Library (clas- 
sic books on tape read by major 
authors with music), audio publish- 


ing. 


StudioLink, 13 Roszel Road, Building 
D, First Floor, Princeton 08540; 
video production. Tom McHenry, 
general manager. Staff size: 6. 609- 
452-0846. 609-452-0521. 


Telequest Inc., 14 Washington Road, 
Box 25, Princeton 08542; film and 
video production. Richard S. Blof- 
son, president. Staff size: 6. 609- 
799-2105. 609-799-4194. 


Key clients: Harvard University, 
the New York Times, Public Service 
Electric & Gas. Special capabili- 
ties: documentaries, computer 
graphics, and animation; full 16 mm 
and Betacam facilities. 


United States Audio Visuals, 102 
Carnegie Center, Second Floor, 
Princeton 08540; rental of audio vi- 
sual equipment to hotel meeting or- 
ganizers and to the general public. 
Founded 1976. Ron Dziekan, 
branch manager. Staff size: 3. 609- 
452-2622. 609-987-2584. 


Special capabilities: audio visual 
support for all size meetings with 
equipment ranging from single slide 
projectors and overheads to full 
scale video productions and multi 
media presentations. 


VidEOS Communications & Multi- 
media, 13 North Main Street, 
Cranbury 08512; marketing and 
media for technology products and 
services. Founded 1989. William S. 
Mutschler, president. Staff size: 5. 
609-395-1120. 609-395-1253. 


Videosmith, 3 Independence Way, 
Second Floor, Princeton 08540; full 
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Board Level Meetings 


Graphic Connexions, with 18 years 

in business, is now Offering vinyl 
lettering! Our vinyl experts create logos 
and lettering for a wide variety of uses. 
Enhance your store front or company 
vehicle with bright colors and attractive 
lettering that captures attention! 

For more information call (609) 655-8970 
or fax your specs to (609) 655-0612 
for free estimate. 

Laminating also available. 


é GRAPHIC 
Se’ CONNEXIONS, inc 


10 Abeel Road, Cranbury, NJ 08512 
Main: (609) 655-8970 Fax: (609) 655-0612 
Modem: (609) 655-5336 


At VidEOS, presentation and persua- 
sion for technology marketing is 
our only business. And the tri-state 
area’s most prestigious research, 
engineering, and pharmaceutical 
firms are our only clients. 


So whether you need traditional 
35mm slides ... video programs... 
or today’s new-edge electronic and 
interactive media, VidEOS delivers 
your message memorably. And you 
can count on VidEOS to take your 
show on the road, too: from con- 
cept to staging .. . from Annapolis 
to Anaheim. 


And best of all, our award-winning 
design, production, and technical 


Staff is backed by the same full- 


service multiple-media marketing 
muscle that won New Jersey CAMA’s 
top award in Marketing for the past 
two consecutive years. — 


VidEOS® 


Communications & Multimedia 
Cranbury, NJ (609) 395-1120 


Corporate communicators: Call us to qualify for a Free 
One Year Subscription to New Visions, “tips & hints” 
to help you work smarter, better, faster! 


for Technology Products 


Continued from preceding page 


service video production and post- 
production, including equipment 
rental. Rod Ammon, vice president 
of sales. Staff size: 5. 609-987- 
9099. 609-987-2449. 


Visual Education Corporation, 14 
Washington Road, Building 4, Box 
2321, Princeton 08543; educational 
film production. Richard Lidz, presi- 
dent. Staff size: 40. 609-799-9200. 
609-799-1591. 


Wind & Whalebone Media Produc- 
tions, Box 106, Rocky Hill 08553; 
video scripting and production with 
specialty in non-broadcast pro- 
graming. Founded 1980. Richard D. 
Smith, producer/director/writer. 
Staff size: 1. 609-924-4647. 


Editorial Services 


Assets Unlimited, Box 1760, North 
Brunswick 08902; researching, writ- 
ing, and administering grants. 
Founded 1990. K. L. Abdale. Staff 
size: 2. 609-683-1402. 


CareerPro Resume Center, 12 
Roszel Road, Suite B-203, 
Princeton 08540; branch of Califor- 
nia-based writing service specializ- 
ing in resumes, cover letters, follow- 
up letters, word processing. 
Founded 1958. Robert H. Young, 
writer/manager. Staff size: 1. 609- 
520-1222. 


Contemporary Educational Ser- 
vices, 85 Bouvant Drive, Princeton 
08540; textbook writers and editors. 
Founded 1979. Sheila Siderman, 
president. Staff size: 4. 609-683- 
0155. 


Helen Gorenstein Writing Services, 
8 Lemore Circle, Rocky Hill 08553. 
Staff size: 1. 609-924-1263. 


Milea & Associates, 2 West Broad 
Street, Hopewell 08525; turnkey in- 
house publications. Founded 1986. 
Kathryn Milea, owner. Staff size: 2. 
609-466-9755. 609-466-9758. 


Mountain Lion Inc., Route 206, The 
Village Shopper, Box 257, Rocky 
Hill 08553; book producer, devel- 
oper, and agent; publishing for di- 
rect end users: sports, children’s, 
self help and other topics. Founded 
1983. John J. Monteleone, presi- 
dent. Staff size: 3. 609-924-8363. 
609-924-9262. 


Key clients: Random House, 
Longmeadow Press (Walden- 
books), N.Y. Football Giants, 
Harper/Collins. Major projects: an- 
nual N.Y. Giants football calendar. 
Special capabilities: one to four- 
color books, oversized,commemo- 
rative or anniversary books. 


Peak Power Enterprises, 155 Hodge 


Wordscapes, 36 Scott 
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Road, Princeton 08540; newslet- 
ters, writing, desktop publishing. 
Founded 1989. Peak Power Hogen. 
Staff size: 1. 609-924-6481. 


Key clients: Princeton Medical 
Center, Princeton Tennis Program, 
Princeton Area Smith Club, 
Princeton Fitness Center, R.P. 
Foundation. Major projects: news- 
letters, publicity releases, profes- 
sional directory including design, 
writing, editing and layout. 


Princeton Editorial Associates, 81 


Bertrand Drive, Princeton 08540; 
publication services for scholarly 
and technical publishers. Founded 
1990. Peter Strupp, president. Staff 
size: 5. 609-924-8547. 609-924- 
8547. 


Princeton Editorial Services inc., 


Box 397, Cranbury 08512; trade 
publications — books and newspa- 
pers — for real estate, banking and 
travel industries. Founded 1976. 
Cecile Downey, president. Staff 
size: 4. 609-655-2779. 


Princeton Letters, 418 Wall Street, 


Princeton 08540; industry newstlet- 
ters. Joan Aller, president. 609-924- 
4655. 


Sengstack Group Ltd., 100 Thanet 


Circle, Third Floor, Box 2072, 
Princeton 08540; consultants for 
music publishers, formerly Birch 
Tree Group. Founded 1989. David 
Sengstack, president. Staff size: 5. 
609-497-3900. 609-924-1618. 


Trejo Production, 20 Nassau Street, 


Suite 228, Princeton 08542; graphic 
arts and editorial services. Founded 
1987. Margaret Trejo, owner. Staff 
size: 1. 609-924-9114. 609-924- 
1571. 


Markus Wiener Publishing Inc., 114 


Jefferson Road, Princeton 08540; 
editorial offices of firm publishing 
general interest and academic 
books with speciality in history. 
Customer service located at 225 
West 34th Street, Suite 1105, New 
York 10001. Markus Wiener, presi- 
dent. Staff size: 2. 609-921-1141. 
609-921-1140. 


Lane, 
Princeton 08540; writing consultant 
offering services in the fields of 
health, science, the environment, 
medicine and business. Founded 
1990. Fern Nichole Alexander, 
owner. Staff size: 1. 609-921-7890. 
609-924-0475, 


Graphic Arts 


Backes Graphic Productions, 51 


Wall Street, Princeton 08540; 
graphics services; current producer 
of “PS”, the military technical infor- 
mation comic book series. Diane L. 
Backes, president. Staff size: 15. 


329-0612. 


Major projects: fine art paintings 
(for exhibit and sales). Special ca- 
pabilities: 50 years in packaging 
and industrial design. 


By George & Co., 84 Nassau Street, 
Princeton 08542; graphic designer. 
George Nawrocky. 609-921-1460. 


Cook and Shanosky Associates 
Inc., 103 Carnegie Center, Suite 
203, Princeton 08540; design and 
graphics, including corporate re- 
ports and logos. Founded 1967. 
Roger Cook, president. Staff size: 
6-10. 609-452-1666. 609-452-1182. 


Key clients: NW Ayer, BASF, DeB- 
seers Diamonds, Ithaca College, 
Medical Inter-Insurance Exchange 
of New Jersey, The New Jersey 
State Aquarium, Volvo North Amer- 
ica, the Henderson Corporation, 
David Sarnoff Research Center. 
Major projects: 1991 Annual Re- 
ports for: Black & Decker Corp., 
Medical Inter-Insurance Exchange, 
David Sarnoff Research Center, 
Volvo North America Corp., The 
West Company. Ithaca College ad- 
missions package, centennial logo, 
coffee table book and various pro- 
jects, logo for the New Jersey State 
Aquarium, logo, poster, and banner 
for the University of the Arts’ Festival 
Mythos. Special capabilities: cor- 
porate communications and graphic 
design including advertising, annual 
reports, collateral material and cor- 
porate identity programs. 


Corporate Design Associates, 191 
Clarksville Road, Lawrenceville 
08648; graphic design and advertis- 
ing firm. Founded 1982. Jack Oliver, 
president. Staff size: 5. 609-936- 
9292. 609-799-6752. 


Curtis Offset Prep Inc., 3490 Route 
1, Building 8-B, Princeton Service 
Center, Princeton 08543; pre-print 
preparation. Founded 1989. Walter 
Curtis, owner. Staff size: 7. 609- 
452-0658. 609-951-8743. 


Design Pro, 55 Princeton-Hightstown 
Road, Second Floor, Suite 205, Box 
3406, Princeton 08543; graphics 
designers. John and Tracy Cozza, 
owners. Staff size: 2. 609-275- 
7171. 609-448-4263. 


Detail Graphics, 83 Princeton Ave- 
nue, Suite 1A, Hopewell 08525; 
graphic designer. Founded 1988. 
Bea Bork, partner. Staff size: 2. 609- 
466-9240. 


DeVoe Communications, 422 Snow- 
den Lane, Princeton 08540; graph- 
ics, design, publishing. R. Syth 
DeVoe. Staff size: 1. 609-497-0343. 

Elchin & Associates, 14 Moore 
Street, Princeton 08542; corporate 
marketing materials. Judy Elchin, 
owner. Staff size: 1. 609-683-5897. 


Freelance Associates, 2909 Route 1, 
Lawrenceville 08648; graphics and 


ings. Founded 1987. Beth Deene, 
president. Staff size: 4. 609-895- 
0567. 609-895-1027. 


Key clients: Singer Sewing Com- 
pany, Datacolor International, Scott 
Paper Company, Prince Manufac- 
turing. Major projects: point of pur- 
chase materials and product pack- 
aging for Singer and Prince, instruc- 
tional materials for Scott Paper 
Company. Special capabilities: 
extensive desktop publishing equip- 
ment and expertise, technical writ- 
ing and illustration. 


Golden Associates, 116 Village Bou- 


levard, Suite 210, Princeton 08540; 
advertising and graphic design, 
print and video. Founded 1979. Vin- 
cent Golden, art director. Staff size: 
2. 609-520-1415. 609-520-1417. 


Graphic Connexions Inc., 10 Abeel 


Road, Cranbury 0851 2; typesetting, 
design, postscript service bureau, 
vinyl lettering, associated with Mar- 
ket Source Corporation. Founded 
1974. Kenneth Silver, vice presi- 
dent. Staff size: 13. 609-655-8970. 
609-655-0612. 


Key clients: Merck, Squibb, Carter 
Wallace, print shops, ad agencies, 
and small business owners. Spe- 
cial capabilities: design, typeset- 
ting, slides, computer simulating 
art/logos, vinyl lettering, file conver- 
sions, troubleshooting popular pro- 
grams, and paper/film high resolu- 
tion output. 


Howard & Mulvaney Design Group, 


20 Nassau Street, Suite 115, 
Princeton 08542; graphic design- 
ers. Founded 1982. Carl 
Stoltenberg, president. Staff size: 5. 
609-924-1106. 609-924-1165. 


Interface Communications Group, 


44 Glenville Road, Box 6305, North 
Brunswick 08902; business com- 
munications specializing in desktop 
publishing, full service, from con- 
cept to printing. Founded 1988. Mea 
Fuller & Vivian Conti, partners. Staff 
size: 4. 908-248-9188. 908-248- 
9312. 


K. L. Desktop Publishing Graphic 


Services, 129 Franklin Street, Suite 
D, Hightstown 08520; desktop pub- 
lishing and graphic design service. 
Founded 1990. Karen L. Detgen, 
president/owner. Staff size: 2. 609- 
426-9757. 


Kenmar Graphics, 9 Deer Park Drive, 


Princeton Corporate Plaza, Mon- 
mouth Junction 08852; graphic de- 
sign, typesetting, layout, brochures, 
ads. Founded 1985. Kenneth 
Markowitz, president. Staff size: 4. 
908-329-8502. 908-329-8504. 


Stan Kephart, 295 Westcott Boule- 
_ vard, Pennington 08534; paintings, 


graphic arts. 609-466-3051. 


L&B Typographers of Princeton, 27 


Wall Street, Princeton 08540; stats, 
computer typography, floppy con- 


Lawrenceville Data Forms, Box 


6018, Lawrenceville 08648; design 
of business forms. Founded 1988. 
Ted Ubry, president. 609-896-0401. 


Lyons Graphics, 20 Nassau Street, 


Suite 310, Princeton 08542; adver- 
tising agency and graphic design 
firm specializing in non-profit, edu- 
cational, cosmetic and other trade 
work with billings of $300,000. 
Founded 1977. Patrick Lyons, 
owner. Staff size: 1. 609-497-1656. 
609-497-1656. 


Key clients: The Medical Center at 
Princeton Foundation, Men's Fash- 
ion Association, National Center 
Group, Fremante International, in- 
dependent cosmetic/toiletry brands. 
Special capabilities: solving 
graphic design and trade advertis- 
ing problems in a realistic business 
atmosphere. 


Mega Group, 5 B Marlen Drive, 


Robbinsville 08691; graphics, ad- 
vertising and data systems. Mark A. 
lorio, president. 609-584-7400. 
609-584-1977. 


Middle Mountain Designs, Box 7241, 


Princeton 08543; graphic design. 
Peggy Wang. Staff size: 2. 609-397- 
8087. 609-397-8162. 


Leslie Mullen Graphic Art, 3530 


Route 27, Kendall Park 08824; 
graphic design for print. Founded 
1988. Leslie Mullen, owner. 908- 
821-3088. 908-359-5967. 

Key clients: Bristol-Myers Squibb, 
Convatec, Bremble & Sewforth, 
United Way of Central New Jersey, 
Squibb Diagnostics. Major pro- 
jects: 1991 annual report for United 
Way, packaging for Convatec, ad- 
vertising and collateral materials for 
others. Special capabilities: medi- 
cal specialty, particularly pharma- 
ceuticals, newsletters, desktop pub- 
lishing on Mac Iisi. 


Nally Design Group, 2107 Ravens 


Crest Drive, Plainsboro 08536; 
graphic design and art direction. 
Founded 1989. Robin Jae Nally, 
president. Staff size: 3. 609-275- 
5819. 609-275-5819. 


Old Grange Graphics, 12-14 Mercer 


Street, Box 297, Hopewell 08525; 
conversion of printed museum post- 
ers into oil painting-style artworks by 
a special process, specializing in 
early American art. Eldred Erdman, 
owner. Staff size: 1. 609-466-2913. 


Optima Typesetting/Adesigns, 8 


Wall Street, Princeton 08540; 
graphics, typesetting. Cree McD- 
ougal, president. Staff size: 11. 609- 
921-0895. 


Marc Passarelli, 5313 Quail Ridge 


Drive, Plainsboro 08536; graphic 
design studio and advertising 
agency. Founded 1988. Marc 
Passarelli, president. Staff size: 2. 
609-936-8344. 609-936-8349. 


desktop publishing. Founded 1980. Pennington Printers, 21 Burd Street, 
Pennington 08534; typesetting and 
printing, formerly Typehouse of 
Pennington. Maryann S. Dragert, 


609-924-0100. 609-924-3133. 


May Bender Design Associates, 7 
Deer Park Drive, Suite C, Mon- 


Joe Dougherty, president. Staffsize: | version, scanning. Ed Booth, presi- 
6. 609-771-4441. 609-771-4442. dent. 609-683-7888. 609-497-9779. 


Full Circle Graphics & Design, 17J LaCorte Design, 144 Tamarack Cir- 


USE OUR 


DESKTOP 
PUBLISHING 


SERVICE 


Computerized Design, Layout, 


And Typesetting Of Your: 
+ Newsletters * Brochures 

+ Flyers + Catalog Sheets 
* Reports * Sales Proposals 


40 N. Tulane Street 
(Comer of Tulane and Spring) 


Princeton, NJ 08540 
609-683-0099 
FAX: 609-924-1425 


Feenciszesesieaminsrenceaste naan aR bis NI. Sra DE NIMH Sree 


mouth Junction 08852; fine art and 
industrial design. Founded 1968. 
May Bender, chief executive officer. 
Staff. size: 1. 908-329-8388. 908- 


Princess Road, Lawrenceville 
08648; a full-service communica- 
tions firm handling mostly design 
and print work with $500,000 bill- 


. 


TARGET: 


up-to-date database. 


Call today! 


Princeton 


If your business market includes the 5,000 plus 
companies and 50,000 professionals in the greater 
Princeton business community, there's no better 
way to close in than to use our comprehensive, 


Within 48 hours or less, we can provide 
* Mailing Labels 
* Call Lists 
* Disk Files 


Yes, that's doctors, lawyers, retailers, marketers, 
companies small and large; information tailored 
to your style of sales, your timing and strategy. 


You'll be glad to have us in your quiver. 609-921-8861 5 


cle, Skillman 08558; graphic design. 
Founded 1986. Joseph LaCorte, 
principal. Staff size: 4. 609-497- 
9188. 


owner. Staff size: 6. 609-737-0650. 


Pharos Studios Inc., 84 Carson 


Road, Princeton 08540; graphic de- 
signers. Founded 1973. Robert and 


KRENCICKI 


PHOTO GRAPHY 


e Advertising 
e Architectural 


e Corporate 


All Formats: 35mm, 2 '/4, 4x5, 8x10 
Location or Studio 


908-359-5664 


271 Dutchtown-Zion Rd. Belle Mead, NJ 08502 


e Products 
e Public Relations 


e Stock Photography 


DY 


Shirley Hunziger, president and vice 
president. Staff size: 4. 609-921- 
1588. 609-683-4393. 


Key clients: chemical companies, 
pharmaceutical companies, mar- 
keting corporations. Major pro- 
jects: corporate identity, direct mail 
advertising, multi-image presenta- 
tions, leadership video series. Spe- 
cial capabilities: print and produc- 
tion - video/multi-image production, 
advertising photography. 


C.J. Piparo Associates Inc., 1901 
Route 130, North Brunswick 08902; 
typographers, media conversion, 
Imagesetting service bureau, paper 
or film output, Tektronix color proofs, 
negatives, stats, color transfers, 
image and OCR scanning. Founded 
1969. Charles Piparo, president. 
Staff size: 9. 908-297-8780. 908- 
297-8341. 


Princeton Graphic Productions, 2 
Research Way, Second Floor, 
Princeton 08540; graphic design, di- 
vision of Symedco. Linda Sullivan, 
creative director/vice president. 
Staff size: 12. 609-452-7713. 609- 
987-1108. 


Rapid Graphics, 741 Alexander 
Road, Princeton 08540; graphics 
and advertising. 609-452-1910. 


Red Flannel Design Group Inc., 
Princeton Meadows Office Center, 
Building 200, Suite 2A, Plainsboro 
08536. Bob Flanagan, partner. Staff 
a 3. 609-275-4501. 609-275- 

9017. 


Refine Design Inc., 1 Pennington- 
Washington Crossing Road, Suite 
2A, Box 546, Pennington 08534; 
graphic design. Sheri Bireley 
Barnes, president. 609-737-1629. 
609-737-7836. 


Rivermead Studio, 755 River Road, 
Belle Mead 08502; graphic design 
and marketing service with billings 
of $500,000. Founded 1978. Pa- 
mela Enticknap, partner. Staff size: 
2. 908-874-5926. 908-359-0697. 


Key clients: health care, educa- 
tional, corporate, and nonprofit. 
Major projects: annual reports, ca- 
pabilities brochures, corporate iden- 
tity, business plan development and 
implementation. Special capabili- 
ties: conceptual design, illustration, 
production, market planning, and 
research. 


Schultheis Design - Graphic & Fine 
Art Studio, 150-C West High 
Street, Somerville 08876. Lisa 
Schultheis, principal. Staff size: 1. 
908-704-1333. 908-704-1333. 


Greg Schwinn Design, 106 Wall 


dustries, Inc. Major projects: the 
New Jersey Senior Games. Special 
Capabilities: illustration: detailed 
renderings using traditional meth- 
ods, graphic, colored pencil, oils, 
watercolors; also portraits. 


Charlie Starkey Illustration, 3238 


East New Road, Monmouth Junc- 
tion 08852; original illustrations for 
advertising and publishing. 
Founded 1981. Charlie Starkey, 
owner. Staff size: 1. 908-329-2235. 


Key clients: New Jersey Network 
TV, Six Flags Great Adventure, The 
Rutledge Center, Princeton Market- 
ing Communications. Major pro- 
jects: NJN Nightly News anchor 
box/full-screen electronic graphics’ 
NJN underwriting and documentary 
program design and graphics; Great 
Adventure print advertising design 
and illustration. Special capabili- 
ties: experienced computer and 
storyboard artist; wide range of illus- 
tration styles from children's story- 
book and magazine/newspaper ed- 
itorial, to realistic product render- 
ings; Dubner DPS 1 and Aurora 
paintbox artist. 


Trejo Production, 20 Nassau Street, 


Suite 228, Princeton 08542; graphic 
arts and editorial services. Founded 
1987. Margaret Trejo, owner. Staff 
size: 1. 609-924-9114. 609-924- 
1571. 


Jan Watkins Creative Design, 7102 


Elm Court, Monmouth Junction 
08852; corporate design/project 
management, computer illustration 
and animation for educational soft- 
ware. Founded 1990. Jan Watkins, 
creative director. Staff size: 2. 908- 
274-0841. 908-329-8907. 


Key clients: Rutgers University, 
Simon & Schuster, Sports Medicine 
Princeton, National Geographic So- 
ciety. Major projects: capabilities 
brochure for Bressler, Amery & 
Ross. Special capabilities: com- 
puter illustration and animation on 
Windows and Deluxe Paint II; de- 
sign and illustration on Mac 
Pagemaker 4.0 and Adobe lllustra- 
tor. 


VidEOS Communications & Muilti- 


media, 13 North Main Street, 
Cranbury 08512; marketing and 
media for technology products and 
services. Founded 1989. William S. 
Mutschler, president. Staff size: 5. 
609-395-1120. 609-395-1253. 


Zoe Graphics, 16 Seminary Avenue, 


Hopewell 08525. Kim Z. Waters, 
owner. Staff size: 2. 609-466-4335. 
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Mail Boxes Etc., 4095 Route 1 South, 


Monmouth Junction 08852; private 
mail service, packaging, shipping, 
fax, notary, Western Union, copies, 
passport photos, word processing. 
Founded 1988. Bill Lockard, presi- 
dent. Staff size: 2. 908-329-3600. 
908-329-3737. 


Mail Boxes Etc., Mercer Mall, 


Lawrenceville 08648. Neil Falgiano, 
manager. 609-243-9595. 609-243- 
9797. 


Mail Boxes Etc., 2227 Route 1, Com- 


merce Center, North Brunswick 
08902; private mail box service, 
packaging and shipping, fax, telex, 
Western Union, copies, notary, 
passport photos, word processing. 
Daisy Brahim. 908-821-1166. 908- 
821-4330. 


The Mailroom, 64 Princeton-Hights- 


town Road, Princeton Junction 
08550; business support services 
including word processing, copying, 
fax, mailings, fulfillment, packing, 
and shipping. Founded 1989. Rich- 
ard A. Stefani, owner. 609-799- 
1818. 609-799-0806. 


Pack-A-Rama, 2536 Brunswick Pike, 


Alternate Route 1, Lawrenceville 
08648; packing, mailing, shipping 
center, fruit and flowers by wire, film 
development, notary, mail box, 
printing, faxing. Founded 1990. 
Barry Rosenhaus, owner. Staff size: 
1. 609-771-0222. 609-771-1553. 


Packaging Store, 820 Route 206, 


Princeton 08540; professional 
packaging of commercial and indus- 
trial goods, shipping (domestic and 
export) and packaging supplies. 
Founded 1988. Edoward Jordi, 
president. Staff size: 2. 609-497- 
0947. 609-497-0642. 


Princeton Mail Service, 301 North 


Harrison Street, Princeton Shop- 
ping Center, Princeton 08540; mail- 
boxes; shipping services; fax; car- 
tons and supplies. Founded 1985. 
Kathy Chander, manager. Staff size: 
4. 609-924-6059. 609-924-2905. 


SHM Mailers, 39 Everett Drive, Build- 


ing D, Box 7696, Princeton 08543; 
full service direct mail company spe- 
cializing in bulk mail processing, in- 
cluding ink jet printing, automatic 
wafer sealing, hand assembly and 
all mail service operations. Founded 
1978. Patti A. Lang, president. Staff 
size: 43. 609-799-1717. 609-799- 
9613. 


Shipping Connection, 2025 Old 


Trenton Road, Cranbury 08512; 
packaging and shipping. Founded 
1988. Roger A. Hummel Sr., presi- 


Market Research 


American Opinion Research, 707 
State Road, Suite 102, Princeton 
08540; full-service market research, 
customer research for media, ad- 
vertising tracking and concept de- 
velopment, public opinion polling. 
Founded 1988. Anthony M. Casale, 
president. Staff size: 8. 609-683- 
4860. 609-683-8398. 


Aurora Marketing Management, 210 
Carnegie Center, Suite 101, 
Princeton 08540; telemarketing, 
market research. Founded 1986. 
Doreen V. Blanc, president. Staff 
size: 5. 609-520-8863. 609-520- 
8731. 


Key clients: pharmaceutical com- 
panies, hospitals and other 
healthcare organizations, hi-tech 
firms, publishing companies. Major 
projects: telemarketing strategy 
and sales training. Special capabil- 
ities: training, business develop- 
ment, script development, 
telemarketing campaign develop- 
ment, performance measures. 


The Becker Research Company, 5 
Independence Way, Princeton Cor- 
porate Center, Princeton 08540; 
competitor intelligence in toiletries, 
cosmetics, and household goods in- 

. dustries. Founded 1991. Richard 
Telofski, president. Staff size: 5. 
609-951-8570. 609-452-8464. 


Key clients: Chesebrough-Ponds 
USA, Johnson & Johnson, Bristol- 
Myers Products. Special capabili- 
ties: analysis of intelligence to dis- 
cover the competitor's strengths 
and weaknesses. 


Bruno & Ridgway Research Associ- 
ates Inc., 89 Washington Road, 
Princeton 08540; primary offices of 
this market research firm. Joseph 
M. Ridgway, president. Staff size: 
41. 609-452-8282. 609-275-0522. 


Cody/Leach, 17 Hulfish Street, 
Princeton 08540; broadcast archi- 
tecture; also Leach Research, in- 
stantaneous radio and TV audience 
feedback. Founded 1973. Owen G. 
Leach. Staff size: 9. 609-921-1188. 
609-921-1915. 


Colleague Medical, 105 Rader Boule- 
vard, Belle Mead 08502; physician 
discussion groups for pharmaceuti- 
cal clients, member of the Excerpta 
Medical Group publishers. Paula 
Greenberg, project manager. 908- 
874-8786. 908-874-7580. 


vertising and magazine subscrip- 
tion systems for retail outlets. Shan 
Elientuck, partner. Staff size: 10. 
609-452-7400. 609-452-7407. 


Environmental Research Associ- 


ates, 707 State Road, Princeton 


Gateway, Suite 102, Princeton - 


08540; publishers of Environmental 
Report, tracks impact of environ- 
mental attitudes on consumer be- 
havior, part of American Opinion 
Research. Founded 1989. Anthony 
M. Casale, president. Staff size: 4. 
609-683-0187. 609-683-8398. 


Gallup & Robinson, 575 Ewing 


Street, first floor, Box 525, 
Princeton 08540; advertising re- 
search. Scott Purvis, CEO. Staff 
size: 43. 609-924-3400. 609-924- 
3400. 


The Gallup Organization, 47 Hulfish 
Street, Suite 200, Box 310, : 


Princeton 08542; public opinion and 
market research, an employee- 
owned firm. Founded 1935. Jim 
Clifton, president and chief execu- 
tive. Staff size: 50. 609-924-9600. 
609-924-0228. 


HCI Inc., (Healthcare Communica 


tions Inc.), 3371 Route 1, Law- 
rence Commons, Suite 115, CN 
5273, Princeton 08543; syndicated 
healthcare market research. 
Founded 1982. Mahesh Naithani, 
president. Staff size: 50. 609-452- 
0211. 609-734-8456. 

Key clients: top 35 pharmaceutical 
companies, top 40 publishers in the 
pharmaceutical field, and 25 ad 
agencies in the pharmaceutical 
field. 


Hase/Schannen Research Associ- 


ates Inc., 231 Clarksville Road, 
Suite 2, Box 2061, Princeton 
08543; market research. Founded 
1975. Henry Schannen, president. 
Staff size: 35. 609-799-3939. 609- 
799-4134. 


image Engineering, 14 Washington 


Road, Building 6, Suite 202, 
Princeton Junction 08550. 
Founded 1985. Michael C. Sack, 
managing director. Staff size: 12. 
609-799-5222. 609-799-5399. 


Key clients: RJR, Unilever, Gen- 
eral Foods. Special capabilities: 


marketing consulting, strategic 
planning, brand development, de- 
sign and advertising, research pro- 
motional strategy evaluation. 


Leach Research, 17 Hulfish Street, 


Princeton 08542; advertising re- 
search. Owen Leach, president. 
Staff size: 6. 609-921-1188. 609- 
987-8418. 


dent. Staff size: 4. 609-443-8688. Data Vision Research, 29 Emmons 
609-448-1959. Drive, Building G, Princeton 08540; 


: ; market research. Founded 1983. 
Target Princeton, Princeton 08542; Ron Vangi, president. Staff size: 4. 
data base management and sup- 


port for direct mail to more than eee Oe 


Mapes and Ross Incorporated, 176 
Wall Street, Princeton 08540; mar- 
keting and advertising research, 
originators of the natural exposure 


Street, Princeton 08540; graphics. 
Founded 1985. Staff size: 1. 609- 
924-0181. 


Smith Shattuck Bookbinding, 741 


Mail Services 


Eastern Addressing and Mail Ser- 


Alexander Road, Box 3036, 
Princeton 08543; library, legal and 
thesis binders, looseleaf binders, 
report covers, custom presentation 
folios and boxes, foil stamping. 
Founded 1983. George Shattuck, 
owner. 609-951-0084. 


Solidarity, 85 Chelsea Court, Franklin 
Park 08823; illustration and graphic 
design. Founded 1992. Susan 
Shymanski Carlowicz, president. 
Staff size: 1. 908-821-9646. 


Key clients: Governor's Council on 


Physical Fitness and Sports, the 
Lindemann Concern, Fashion In- 


werds|fortn 


Business Services 
Resumes, Manuals 
Logos and Layouts 


Tell us what you want to say. 
We'll help you find the words and 
design that best express what you do. 
P.O. Box 3110 
Princeton, N.J. 08543-3110 
(908) 545-8073 or (609) 452-1291 


Calligraphy 


by Sparen Bartels 
Business Invitations 
Certificates, Place Cards, 
Name ‘Tags, ‘Menus, 


vices Inc., Windsor Industrial Park, 
Building 15, Box 22, Windsor 
08561; computer services, printing, 
mailing services, shipping (re- 
sponse fulfillment). Founded 1985. 
Alvaro Zuluaga, president. Staff 
size: 30. 609-443-3838. 609-443- 
5176. 


Mail Boxes Etc., 34 Concordia Cen- 


ter, Cranbury 08512. Andy Barsky. 
609-395-1144. 


4,000 businesses in greater 
Princeton business community. 
609-921-8861. 609-921-8861. 


Wrap-it Transit, 108 Flock Road, Uni- 


versity Plaza, Mercerville 08619. 
Howard W. Roth, owner. Staff size: 
2. 609-586-5533. 609-586-8388. 


SUCCESS is no accident. 


IOLA 


Marketing Group 


1381 Mallard Drive 
Martinsville, NJ 08836-9748 


Call Valerie at 908-469-7750 


Marketing Planning to Turn Problems into Profits. 


Leslie Mullen 
Graphic Art 


3530 Highway 27 
Kendall Park, NJ 08824 
phone (908) 821-3088 
FAX (908) 359-5967 


business-to-business advertising 


public relations * sales promotion 


BREMBLE 


= &* = 
SEWFORTH 


3 State Park Drive © Titusville NJ 08560 
Phone 609-737-3605 FAX 609-737-2638 


ll 


Dorman Associates Inc., Box 6537, 
Lawrenceville 08648; marketing 
consulting & research, information 
industries. Founded 1976. William 
J. Dorman, president. Staff size: 3. 
609-654-9104. 609-654-8793. 


Ellentuck & Springer, 13 Roszel 
Road, Princeton 08540; direct re- 
sponse broadcast advertising, ad- 


persuasion and recall copy testing 
system. Harold Ross, president. 
Staff size: 50. 609-924-8600. 609- 
924-9208. 


Key clients: over 50. Major pro- 
jects: specialists in measuring the 
effects of advertising. Special ca- 


Continued on following page 


All Color Copies Are Not 
Created Equal 


You compare the quality and cost of 
our Ciba Copy Prints and Overheads 
with Color Laser Copies. 


Simply Provide Us With... 
35mm slides * engineering drawings * advertising layouts « 
computer generated business graphics + small 3-D objects 


* annual reports * package goods « sales aids * corporate 
presentations * transparencies + photographs * proposals « 


educational presentations + prototypes, etc., etc., 
..and we'll provide you with CIBA Copy 
Prints and Overheads that will help you 
make one great impression after another. 


STAYLOR PHOTOS 


743 Alexander Road, Princeton, New Jersey 08543 


609 452-9444 


FAX 609 452-9517 


Frincelm NT (009) 921-1811 
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pabilities: standard system, 20 
years experience measuring adver- 
tising: TV, magazine, radio, natural 
exposure, day-after performance 
testing, tracking studies, communi- 
cation and reaction studies. 


Marketing Research Services 


Group, 451 Wall Street, Princeton 
08540; full service market research 
firm. Founded 1992. Mel Fink, pres- 
ident. Staff size: 5. 609-497-1299. 
609-497-1538. 


Key clients: Fortune 50 and 500 
firms, industrial sector and hospital 
markets. Major projects: Wyeth- 
Ayerst survey of nurses on infant 
products. 


The MarketPlace Project, 566 Fair- 
field Road, East Windsor 08520; re- 
search, education, and publications 
about the consumer marketplace. 
Founded 1989. Lawrence H. Zis- 
man, president. Staff size: 3. 609- 
443-4012. 609-443-9841. 


Mathematica Policy Research, 101 
Morgan Lane, Second Floor, Box 
2393, Princeton 08543; social pol- 
icy research and data collection, 
also with an office in Washington, 
D.C., has telephone operations at 
311-H Enterprise Drive. Founded 
1968. Charles E. Metcalf, president. 
Staff size: 156. 609-799-3535. 609- 
799-0005. 


Matrix Inc., 3490 Route 1, Suite 11, 
Princeton 08540; market research 
data processing. Founded 1974. 
Jacob Katz, president. Staff size: 
14. 609-452-0099. 609-452-8644. 
Special capabilities: coding, data 
entry, database management, 
cross tabulations. 


Migliara/Kaplan Associates, 666 
Plainsboro Road, Suite 615, 
Plainsboro 08536; medical market 
research, division of firm based in 
Towson, Maryland. Sheryl Olitzky, 
vice president. Staff size: 3. 609- 
799-0466. 609-799-0529. 


Mohrman/Scott Associates Inc., 55 
Princeton Hightstown Road, sec- 
ond floor, Suite 208, Princeton 
Junction 08550; pharmaceutical 
marketing research. Founded 
1984. Glenn Mohrman, president. 
Staff size: 7. 609-275-4747. 609- 
275-4419. 


Key clients: 20 major pharmaceu- 
tical companies including Abbott, 
Allergan, Berlex, Boehringer In- 
gelheim, Glaxo, Hoechst-Roussel, 
ICI, Knoll, Marion, McNeil, Ortho, 
Parke-Davis, Roche, Sandoz, 
Schering, Searle, Syntex, 3-M, Win- 
throp, Wyeth-Ayerst. Special capa- 
bilities: pharmaceutical journal ad 
pre-testing. 

Multi-Sponsor Surveys, 244 Wall 
Street,' Research Park, Princeton 
08540; market research. Leonard 
Wood, president. : Staff size: 14. 
609-924-7772. 609-924-1119, 


NewMarkets, 1 Palmer Square, Suite 
510, Princeton 08542; new market 
analysis and development, man- 
agement consulting. Marvin Pres- 
ton, owner. Staff size: 2. 609-683- 
0869. 609-683-4706. 


Key clients: Scott Instruments Cor- 
poration, HealthTech Services Cor- 
poration, Amdahl, NYNEX, Bell At- 
lantic. Major projects: start ups, 
turnarounds. Special capabilities: 
software, including interactive, mul- 
timedia, real time computer-related 
applications. 


Opinion Research Corporation, 100 
Business Park Drive, 518 Business 
Park, Box 183, Princeton 08542; 
strategic market research consult- 
ing. Founded 1938. Michael Coo- 
per, president and CEO. Staff size: 
160. 609-924-5900. 609-921-0125. 


PRISM, 66 Dempsey Avenue, 
Princeton 08540; Precision Re- 
search Instruments for Sales Man- 
agement. Founded 1990. Richard 
B. Reichart, owner. Staff size: 1. 
609-924-6492. 609-921-9132. 


Jack Paxton & Associates, 4 Jeffer- 
son Court, Princeton 08540; mar- 
keting research consultants, focus 
groups, surveys, strategic planning. 
Founded 1989. Jack Paxton, presi- 
dent. Staff size: 2. 908-329-2268. 
908-329-3737. 


Key clients: GHA (healthcare), 
Tyson's Corner, IBM, Adworks, 
Bloom FCA. Major projects: 
healthcare strategies and concepts, 
retailing customer satisfaction, 
radio and TV strategy assessment. 
Special capabilities: dealing with 
senior level management in defin- 
ing strategic alternatives, design 
and executive projects to assess 


vitality of strategies, specialty of 
companies who deal with consumer 
goods and services, 


Population Resource Center, 15 
Roszel Road, Princeton 08540; 
bridge between demographic/so- 
cial science research communities 
and policy makers on state, national 
and international levels. Founded 
1975. Jane S. DeLung, president. 
Staff size: 6. 609-452-2822. 609- 
452-0010. 


Princeton Research & Consulting 
Center Inc., 3490 Route 1, Building 
7-C, Princeton 08540; market re- 
search, including legal. Leon B. 
Kaplan, president. Staff size: 4. 
609-520-1141. 609-520-1790. 


Princeton Survey Research Associ- 
ates, 457 North Harrison Street, 
Suite 104, Box 1450, Princeton 
08542; public opinion research firm, 
founded by the former president of 
the Gallup Organization. Founded 
1990. Andrew Kohut, president. 
Staff size: 6. 609-924-9204. 609- 
924-7499. 


RL Associates, 601 Ewing Street, 
Suite A11, Princeton 08540; market 
research, including research for 
trademark and copyright infringe- 
ment proceedings. Founded 1978. 
Michael Rappeport, president. Staff 
size: 10. 609-683-9200. 609-683- 
0855. 


Richard B. Reading Associates, 759 
State Road, Princeton 08540; eco- 
nomic, demographic, and market 
research. Richard B. Reading, 
president. Staff size: 3. 609-924- 
6622. 609-924-1628. 


Research 100, 29 Emmons Drive, 
Building G, Box 2196, Princeton 
08540; custom market research to 
manufacturers, advertising and ser- 
vice organizations. Founded 1970. 
Michael H. Sandler, president. Staff 
size: 13. 609-924-6100. 609-452- 
0138. 


Research Strategies Corporation, 
105 College Road East, Second 
Floor, Princeton 08540; marketing 
research. Walter Barlow, president. 
Staff size: 4. 609-452-8686. 609- 
243-0260. 


Response Analysis, 377 Wall Street, 
Box 158, Princeton 08542; em- 
ployee-owned survey research firm 
provides company, nonprofit, and 
government clients with information 
for marketing management and pol- 
icy issues. Founded 1969. James 
H. Fouss, president. Staff size: 85. 
609-921-3333. 609-921-2611. 


Schrader Research & Rating Ser- 
vice, Cranbury South River Road, 
Cranbury 08512; marketing re- 
search, new products. Al Ochsner, 
CEO. Staff size: 15. 609-395-1200. 
609-655-8640. 


Sports Research, 20 Nassau Street, 
Princeton 08540; sports marketing 
research. William Lawliss, presi- 
dent. Staff size: 2. 609-683-4499. 
609-683-4434, 


Total Research Corporation, 5 Inde- 
pendence Way, Fourth Floor, CN 
5305, Princeton 08543; full service 
marketing and survey research 
firm. Founded 1975. Lorin Zissman, 
president and chief executive offi- 
cer. Staff size: 135. 609-520-9100. 
609-987-8839. 


Walker Research & Analysis, 3490 
Route 1, Building 3-B, Princeton 
08540; business marketing re- 
search for ad agencies and individ- 
ual companies. Bob McMahon, ac- 
count group manager. Staff size: 6. 
609-452-1822. 609-452-2284. 
Special capabilities: 13th largest 
market research in the nation. 

The Wirthlin Group, 842 State Road, 
Princeton 08540; marketing re- 
search. Ruth Tully Campbell, senior 
project director. 609-683-5885. 
609-683-9633. 


ACV Associates, 452 Wall Street, 
Second Floor, Princeton 08540; 
marketing consultants. Founded 
1988. Albert L. Verdi, president. 
Staff size: 5. 609-497-1400. 609- 
497-0953. 


Addvantage Media Group, 418 Wall 
Street, Princeton 08540; marketing, 
coupon dispensing machine for su- 
permarkets. Richard Scherzer, 
president. 609-683-5388. 


Adworks, 108 West Franklin Avenue, 
Straube Center, Pennington 08534; 
marketing and communications 
services. Don L. Radeke, president. 
609-737-6701. 


Alexander and Associates Inc., 21 
Nelson Ridge Road, Princeton 
08540; marketing and public rela- 
tions. Founded 1989. Grace Alex- 
ander, president. Staff size: 1. 609- 
466-0090. 609-466-0202. 


BCPR, 306 Trinity Court, Princeton 
08540; marketing consulting. 
Founded 1991. Bryan Clagett. Staff 
size: 2. 609-520-9761. 


Crossroads Marketing Inc., Box 
3720, Princeton 08543; venture 
marketing and telemarketing. 
Founded 1984. Dale L. Hagan, 
president. Staff size: 1. 609-987- 
9654. 609-987-8947. 


Joseph F. Crowley, 106 West Frank- 
lin Avenue, Straube Center, Suite 
L3, Pennington 08534; marketing 
consultant. Founded 1989. Staff 
size: 1. 609-737-0978. 609-737- 
8787. 


Cuff & Associates/Precision Mar- 
keting, 9 Lakeshore Drive, 
Lawrenceville 08648; consumer 
marketing consultant. William Cuff, 
owner. Staff size: 2. 609-799-9096. 


Excerpta Medica, 105 Raider Boule- 
vard, Belle Mead 08502; a worid- 
wide company providing marketing 
related information to the health 
care industry; part of Elsevier Busi- 
ness Press. Robert Frattaroli, pres- 
ident. Staff size: 55. 908-874-8550. 
908-874-0700. 


Expoconsul international Inc., 500 
College Road East, Second floor, 
west wing, Princeton 08540; adver- 
tising, marketing and trade show 
management. Founded 1981. Law- 
rence Hollander, president. Staff 
size: 33. 609-987-9400. 609-987- 
9490. 


Expoconsul Marketing Group Inc., 
500 College Road East, Second 
Floor, West Wing, Princeton 08540; 
direct response marketing, adver- 
tising and consultation. Founded 
1981. Steven Barth, vice president. 
Staff size: 33. 609-987-9400. 609- 
987-9490. 


Key clients: Sun Micro Systems, 
Fastbolt, Expoconsul International. 
Special capabilities: trade show 
exhibit and seminar support and 
promotion. 


Groome Marketing Associates, 36 

Taylor Road, RD 4, Princeton 
08540; marketing counsel for cor- 
porations and trade associations. 
Founded 1988. James J. Groome, 
president. Staff size: 3. 908-329- 
6706. 908-329-6733. 
Special capabilities: marketing 
Strategies, advertising, sales pro- 
motion, public relations counsel for 
small companies. 


Hann & DePaimer, 28 Englehard 
Drive, Centre Point, Cranbury 
08512; integrated marketing sup- 
port services, including sales pro- 
motion, advertising literature; a divi- 
sion of C & | Promotions Inc. Landis 
W. Hann, partner. Staff size: 60. 
908-521-4646. 609-521-0782. 


Peter A. Hempel, Ph.D., 20 Nassau 
Street, Suite 409, Princeton 08542; 
marketing and communications 
consultant: marketing, public rela- 
tions, fund-raising, public relations, 
political materials, including direct 
mail, brochures, proposals sales 
letters and ads. Founded 1990. 
609-921-7987. 609-921-7987. 


Major projects: direct mail pack- 
ages for retirement and nursing 
homes, fundraising for hospital, 
public relations and marketing ma- 
terials for an architectural firm, sales 
presentation materials for a market 
research firm, and ads and product 
brochures for an appliance manu- 
facturer. Special capabilities: writ- 
ing of all kinds, strategy develop- 
ment, and management of design, 
printing, lists and mailing. Extensive 
experience in fund-raising, political 
campaign materials, speechwriting, 
marketing, and advocacy and lob- 
bying packages. 

IDF International Distribution & Ful- 
fillment Systems inc., 2615 Route 
130, Suite 400, Box 41, Cranbury 
08512; international headquarters 
of a four-branch fulfiliment house 
that processes and ships promo- 
tional orders. Founded 1991. Didi 
Williams, owner. Staff size: 9. 609- 
§55-1277. 609-655-2066. 

Key clients: (e! 3 Airlines, British 
Airways, Alama Car Rental, Bell 
South Mobility, Arby's, HIP. 

lola Marketing Group, 1381 Mallard 
Drive, Martinsville 08836; market- 
ing planning and strategy formation 
for professional practices and busi- 
nesses. Founded 1990. Valerie A. 
lola, MBA, principal. Staif size: 3. 


908-469-7750. 908-469-7751. 


. Key clients: closely held busi- 
nesses, professional practices (law 
firms, architects, chiropractors, ac- 
countants) transportation firms, ad 
agencies. Major projects: hand- 
book for Florida DOT on commuter 
transportation marketing, Clean Air 
Act requirements and transporta- 
tion marketing, health care (human 
and animal). Special capabilities: 
problem identification and analysis, 
goal setting, marketing plan devel- 
opment and budget allocation, 
image and positioning. 

Koffler Communications, 6 Harper 
Road, Monmouth Junction 08852; 
marketing communications. 
Founded 1987. Bette Kindman- 
Koffler, owner. Staff size: 1. 908- 
329-6518. 


Long Design Associates, 14 Wash- 
ington Road, Building 5, Princeton 
Junction 08550; product packaging 
and design, especially foods, corpo- 
rate communications, marketing. 
Donald R. Long, associate. Staff 
size: 7. 609-799-5551. 609-275- 
1772. 


Glenn Long & Associates, Inc., 370 
Wall Street, Research Park, 
Princeton 08540; creation and im- 
plementation of medical marketing 
communication programs. 
Founded 1990. Glenn L. Long, 
president. Staff size: 3. 509-924- 
7720. 609-924-5906. 


Key clients: major pharmaceutical 
firms, the Association for Academic 
Minority Physicians. Major pro- 
jects: educational video programs, 
custom publications, pharmaceuti- 
cal sales training, symposia. Spe- 
cial capabilities: combination of 
pharmaceutical marketing and 
sales training expertise with profi- 
ciency in all major media, including 
print, video, computer and live pre- 
sentations; extensive consulting 
network of medical and scientific 
experts. 


M & B Associates Group Inc., 7 
Marlen Drive, Suite B, Robbinsville 
08691. Michael lorio, owner, presi- 
dent. 609-890-6900. 609-890- 
6923. 


MGB Marketing, 53 Pennington- 
Hopewell Road, Suite 30, Village 
Square, Pennington 08534. G. 
Brent Gulick, president. Staff size: 
6. 609-466-4000. 609-466-3546. 


Magazine Marketing Inc., 191 
Clarksville Road, Lawrenceville 
08648; a division of Gillespie Orga- 
nization, creative work and market- 
ing consulting for trade magazines. 
Founded 1985. Jack Kent, presi- 
dent. Staff size: 9. 609-452-1633. 
609-520-1663. 


Market Analytics Corp., 44 Hamilton 
Lane, Plainsboro 08536; market 
analysis, providers of information 
on competitive markets, competi- 
tion, and pricing. Founded 1991. 
Walter Paczkowski, president. Staff 
size: 1. 609-936-9570. 


Marketing Horizons, 1 Pennington 
Washington Crossing Road, 1 Cir- 
cle West Office Park, Pennington 
08534; demonstration agency, 
placement of personnel for in-store 
sales promotions. Connie Piscopo, 
owner. Staff size: 5. 609-737-0011. 
609-737-0992. 


Marketing Sciences, Box 2459, 
Princeton 08543; marketing and 
communications consulting in phar- 
maceutical, healthcare, real estate, 
and development. Bill Papciak. 
609-275-8445. 

MarketSource, 10 Abeel Road, 
Cranbury 08512; media and mar- 
keting services. Martin Levine, 
president. 609-655-8990. 609-655- 
0612. 


Medical Advertising News, 820 Bear 
Tavern Road, West Trenton 08628; 
pharmaceutical marketing pub- 
lisher. Founded 1982. Styli Engel, 
editor. Staff size: 15. 609-530-0044. 
609-530-0207. 


Mellin Associates, 580 Greenwich 
Court, East Windsor 08520; mar- 
keting and sales representatives, 
from basic marketing to sales pre- 
sentations. Founded 1985. Mel 
Katz, president. Staff size: 2-4. 609- 
443-9202. 609-443-4471. 

Special capabilities: new busi- 
ness development for small and 
medium size companies, sales 
training, publishing representatives 
for trade magazines. 


Catherine Pinto, Marketing Consul- 


tant, 15 Tigers Court, Mercerville 
08619; marketing consultant. 
Founded 1989. Staff size: 1. 609- 
588-5603. 


Special capabilities: restaurant 
marketing, including fast food. 


Resource Network Associates, 43 
Tamarack Circle, Second Floor, Box 
288, Rocky Hill 08553; strategic 
marketing for consumer products 
and professional services. Douglas 
Kling, president. 609-497-0067. 
609-497-1198. 


Shaw-Barton, Box 9017, Trenton 
08650; calendar, specialty advertis- 
ing. Founded 1940. Myra Farny, 
sales representative. Staff size: 1. 
609-448-0738. 609-448-1399. 


Subscriber Systems, 13 Roszel 
Road, Box 2400, Princeton 08540; 
magazine subscriptions sold in re- 
tail outlets. Shan Ellentuck, execu- 
tive vice president. Staff size: 15. 
609-452-7400. 609-452-7407. 


Supremia USA Inc., 55 Princeton- 
Hightstown Road, Suite 107, 
Princeton Junction 08550; interna- 
tional promotional sourcing special- 
ist. Natale Bauducco, executive 
vice president. 609-799-5052. 609- 
799-3972. 


Target Princeton, Princeton 08542; 
data base management and sup- 
port for direct mail to more than 
4,000 businesses in greater 
Princeton business community. 
609-921-8861. 609-921-8861. 


Tiva Resources Inc., 743 Alexander 
Road, Princeton 08540; marketing 
for educational packages. Patrick 
Riley, president. Staff size: 8. 609- 
987-1444. 609-987-1584. 


VidEOS Communications & Multi- 
media, 13 North Main Street, 
Cranbury 08512; marketing and 
media for technology products and 
services. Founded 1989. William S. 
Mutschler, president. Staff size: 5. 
609-395-1120. 609-395-1253. 


WMC international, 116 Village Bou- 
levard, Princeton Forrestal Village, 
Suite 210, Princeton 08540; mar- 
keting consulting, formerly known 
as Wren Marketing Communica- 
tions. Karl Faller. Staff size: 6. 609- 
520-8500. 609-520-8218. 


Major projects: “Daniel's Story,” a 
children’s exhibit on the holocaust 
for a Smithsonian Institute traveling 
show. 


Yardiey Marketing Group, 109 Par- 
ker Road South, Plainsboro 08536. 
Ira Saltiel. Staff size: 2. 609-799- 
9521. 609-799-4802. 


Photography 


John Apai Photographers, 217 Nas- 
sau Street, Princeton 08542; studio 
and location photography: portraits, 
weddings, portfolios and commer- 
cial. Founded 1966. John Apai, 
owner. Staff size: 3. 609-924-1620. 


CPi One Hour Photo Finish, 3535 
Route 1, Princeton MarketFair, 
Store 31, Princeton 08540; photo 
processing, film and frame sales. 
Ken Andrews, manager. 609-520- 
9754. 


Conrad Gloos, Photography, 22223 
Heather Drive, Lawrenceville 
08648. 609-275-4495. 


Lewis Kassel Photography, 24 A 
Chestnut Court, Princeton 08540; 
location free-lance photography 
specializing in public relations, com- 
mercial and corporate accounts. 
Founded 1986. Lewis Kassel, pres- 
ident. 609-921-6841. 609-252- 
0857. 


Key clients: Barr & Barr, Nike Com- 
munications, Humphries and Har- 
ding, Church & Dwight. Special ca- 
pabilities: people photography, ed- 
itorial photography, food, interior, 
exterior. 


Krencicki Photography, 271 Dutch- 
town-Zion Road, Belle Mead 
08502; commercial, corporate, 
medical and stock, in house pro- 
cessing, location or studio. 
Founded 1980. Stephen Krencicki, 
owner/photographer. Staff size: 2. 
908-359-5664. 908-359-1611. 


Le Camera, 4040 Quakerbridge 
Road, Park Plaza, Mercerville 
08619; new and preowned cameras 
and lenses (including collector 
items); repairs; film. Phat Le, owner. 
609-588-9090. 609-588-4843. 


The Leigh Photographic Group, 51 
Everett Drive, Building C, Box 269, 
Princeton 08542; complete photo- 
graphic service with staff photogra- 
phers and custom laboratory, 800- 
354-3839. Peter Dawson, director 
of operations. Staff size: 20. 609- 
799-8880. 609-799-8673. 


Special capabilities: architectural, 
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industrial, commercial, advertising, 
public relations, corporate portrai- 
ture, and aerial photography. All’ 
forms of photofinishing including 
film processing, color and black and 
white prints, display prints and 
transparencies, copy and inter- 
negatives, slides, and transparen- 
cies. 


Lite Graphics Studios, 20 Chadwick 


Court, Robbinsville 08691; profes- 
sional photography for the corpo- 
rate, industrial, and design world. 
Founded 1989. Norman Wells, 
president. Staff size: 3. 609-448- 
3930. 609-448-3930. 


Key clients: Hilton hotels, Rhone- 
Poulenc Inc., Engelhard Corp., Jo- 
hanna Dairies Inc., Lofts Seed Co., 
J.K. Design, Princeton Public Rela- 
tions. Major projects: on-going 
campaigns for Lofts Seed Co., 
Rhone-Poulenc Inc., Premium Cat- 
alogs, Corporate Magazine, and 
capabilities brochures for En- 
gelhard, Johanna Dairies, Hilton 
Hotels. Special capabilities: loca- 
tion. experts at industrial and pro- 
duction sites throughout North 
America, also large-format product 
shooting. 


New York Camera, 173 Nassau 


Street, Princeton 08542; Very com- 
petitive prices and service, some 
used cameras sold on consign- 
ment. No dispiay models, strict no- 
return policy. Lou Asack, owner- 
manager. Staff size: 10. 
609-924-7063. 


Image Photo (1 Hour Photo), 20 


Nassau Street, Princeton 08540; In 
addition to the usual color process- 
ing, this shop also does speedy 
black-and-white processing and 
prints. Helen Jo, owner. 609-921- 
6644. 609-921-6837. 


One Hour Motor Photo, 3100 


Quakerbridge Road, Mercerville 
08619; on-site photo finishing lab 
for color print, 35mm, and E-6 slide 
film; also provides enlargements, 
prints, and an on-site studio. 
Founded 1985. Howard Markowitz, 
president. Staff size: 6. 609-588- 
0330. 609-584-1735. 


One Hour Moto Photo, Princeton 


Meadows Shopping Center, Build- 
ing E-2, Plainsboro 08536. Joe 
Godcharles, owner. 609-799-3606. 
Special capabilities: one hour film 
processing, on-site portrait studio, 
same day publicity photos, photog- 
rapher available, passport photo. 


1 Hour Printston Photo, 6 South Tul- 


ane Street, Princeton 08540; photo 
processing. 609-683-5118. 


Cesar Paredes Studios, 332 Clarks- 


ville Road, Princeton Junction 
08550; advertising and editorial 
photo-illustration with billings of 
$110,000. Founded 1977. Cesar 
Paredes, owner. Staff size: 3. 609- 
799-1404. 609-936-8805. 


Key clients: major advertising 
agencies, corporations, magazine 
and book publishers. Major pro- 
jects: Range Rover catalogs and 
campaign. Special capabilities: 
location photography, specialized 
studio, photo-illustration, digital 
photo illustration. 


Pennington Photographics, 55 


Route 31, Pennington Industrial 
Center, Pennington 08534; hand 
processing of black and white film; 
custom printing to archival stan- 
dards; Ektachrome slide duplicates 
and Kodachrome processing. 
Founded 1991. James Davis, pho- 
tography services. 609-737-7335. 


Photo Haven of Montgomery, Route 


206, Montgomery Shopping Cen- 
ter, Skillman 08558. Megan Gold- 
smith, manager. 609-497-1200. 


Photo Haven, 7 North Route 31, Pen- 


nington 08534. Barry Havens. 609- 
737-1548. 


Prime Photo, 156 Mercer Mall, 


Lawrenceville 08648. Doug Mason, 
manager. 609-243-9770, 


Princeton Photographics Inc., 3490 


Route 1, Building 16, Box 3107, 
Princeton 08543; photo laboratory, 
custom work up to 40 by 60 inches, 
for commercial and display mar- 
kets, both color and black and 
white, billings of $1 million. 
Founded 1979. Thomas Gioscio, 
president. Staff size: 18. 609-452- 
9119. 609-452-7781. 


Special capabilities: Cibachrome 
color stats, four-hour E-6 process- 
ing, optical slide creations, quantity 
slide duplicates, copy slides and 
transparencies from artwork, studio 
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and Experience? 
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Film and Video Producers 
Princeton, New Jersey 


= 609-799-2105 
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Some Of The People We Work With 


Applied Color Systems « AT&T « Banerjee 
Associates « Biocraft Laboratories « British 
Leyland Motors * Brooks School « Captain 
Kangaroo « CBS Sports » Dana Communications 
* Deloitte Haskins + Sells * Dick Roberts Film 
Company * Documentary III » Duffy-Mott « 
Educational Testing Service « Ellentuck & 
Springer Agency « Ernst & Young « Ethicon 
Incorporated « Excerpta Medica * Exxon 
Research and Engineering + Films By Tom Spain 
¢ Foxcroft School « Gillespie Advertising + 
Harvard University * Hotchkiss School + IBM 
Corporation « Jaguar Cars « Johnson & Johnson 
¢ J & J International * Mobil Research & 
Development + Music For People « New Jersey 
Committee for the Humanities « New Jersey 
Department of Education » New Jersey 
Department of Labor » New Jersey Network 
The New York Times * On-Line Software +» Ortho 
Pharmaceuticals * Philips Lighting + Princeton 
Direct * Princeton Scientific Instruments + 
Princeton University * Public Service Electric & 
Gas Company « QLM Associates « Ralston 
Purina « Richard Kaplan Productions « Rider 
College * Rodale Press + Saint James School + 
Shaw Elliot Agency « Spencer Bruno Agency « 
The Liposome Company « The Pressley Ridge 
Schools « University of Mid-America « Visual 
Education Corporation * WNET Public 
Television, New York » WQLN Public Television, 
Erie, PA « Ziff-Davis 
To Be Continued... 
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Continued from preceeding page 


and location photography. 


Princeton Stock Photo, 30 Skillman 


Avenue, Rocky Hill 08553; corpo- 
rate and stock photography. 
Founded 1969. Cliff Moore, chief 
executive officer. Staff size: 1. 609- 
921-3754. 


Key clients: numerous Princeton 
area business. Special capabili- 
ties: stock, editorial, and public re- 
lations photography for business. 


Pryde Brown, Photographer, 12 


Chambers Street, Princeton 08540; 
specializing in portrait photography 
in natural and informal settings. 
Staff size: 4. 609-924-9792. 


Key clients: brides, children, exec- 
utives. Major projects: weddings in 
black and white or color or both, 
barmitzvahs (batmitzvahs), family 
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portraits, parties. Special capabili- 
ties: black and white photography, 
all printing done in firm's own lab, all 
portraits printed archivally on gelatin 
silver. 


Richards & Speedy Studio, 1 


Sherbrooke Drive, Princeton Junc- 
tion 08550; commercial corporate 
photography. Founded 1980. Toby 
Richards, president. Staff size: 6. 
609-275-1885. 609-275-0731. 


Sue Stember Photography, 16 


Woodmont Drive, Lawrenceville 
08648; photography. Sue Stember. 
Staff size: 1. 609-895-0083. 


Taylor Photo, 743 Alexander Road, 


University Park Plaza, Princeton 
08543; commercial and industrial 
photography, custom color printing 
and black and white printing and 
processing. Founded 1986. William 
Taylor, owner, president. Staff size: 
9, 609-452-9444, 


and 
with conviction ¢ 


Public PresentationsInc. }f 


Sallie Goodman « 609-921-0011 * Princeton, N.J.08540 ft 


H "I CAN'T THANK YOU ENOUGH FOR 
y GETTING RID OF MY SPEAKING 
} PHOBIA. IF YOU COULD HELP MEIN ¥ 
¥ THREE SHORT SESSIONS, YOU 
¥ COULD TRULY WORK MIRACLES 
# WITH ANYONE.” 
¢ Susan A. Maxman, Architect ’ 
Philadelphia 
»4 ¢ 
: | 
> 
} Be the Best Persuader in your Firm | 
Learn to speak without fear : 
, 

, 

¢ 
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SAVE 50” | 
ON FILM DEVELOPING 
WHILE YOU SHOP! 
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One-Hour Service « In The Mall 


Each Picture Is The Best It Can Be 
_Or We Reprint It Free...Now! 


i Offer applies to regular one-hour prices. No limit on number of rolls discounted with this coupon. 4x6 
color prints (print length varies with film size). Offer applies to first set of prints only. C41 in lab process. 
Cannot be combined with other film developing offers. Coupon good through July 18, 1992. 


21401000 
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o finish’ 


one hour photo 


One Hour Services: 
film developing ¢ enlargements ¢ reprints ¢ double prints 


Also Available: 
wallet photos ¢ film ¢ instant color passport photos 
video transfer ¢ copies from prints 
albums, frames and accessories 


Princeton MarketFair 


T.G.I. Friday's entrance 


Steve Waskow Photography, 1 
Westfield Court, Princeton 08540; 
photography studio. Founded 1984. 
Staff size: 1. 609-921-3982. 


Public Relations 


ADS Public Relations and Market- 
ing, 50 Lochatong Road, Trenton 
08628; public relations, brochures, 
media plans, display ads for busi- 
nesses and professionals. Founded 
1988. Arlene D. Schragger, 
iounder/owner. 609-882-4586. 609- 
895-1011. 


Brody Public Relations, 145 King- 
wood Stockton Road, Stockton 
08559; public relations. Founded 
1986. Beth Brody, chief executive 
officer. Staff size: 2. 609-397-3737. 


Key clients: Bantam Books, Na- 
tional Medical Enterprises, Fair 
Oaks Hospital, PIA Press. Special 
capabilities: media relations, 
media placement, press releases, 
brochures, newsletters, desktop 
publishing. 

Commtran Communications, 24 
Madison Drive, Plainsboro 08536; 
public and government relations. 
Walt Sodie, president. Staff size: 1. 
609-799-1553. 609-936-1942. 


Communications & Image Associ- 
ates, 65 South Main Street, Building 
A, Pennington 08534; consultation, 
training, and services in public 
speaking, business writing, market- 
ing communications, motivation, 
and appearance. Founded 1992. 
Meg North, president. Staff size: 2. 
609-730-1310. 609-730-1411. 


Entrepreneurial Communications, 
125-301 Village Boulevard, 
Princeton 08540; public relations. 
Founded 1985. Phyllis Gillis, owner. 
Staff size: 3. 609-987-0070. 609- 
987-2321. 


Special capabilities: emerging 
businesses — post start; pre-iPO; 
financial institutions, professional 
service organizations; specifically, 
law and accounting. 


Executive Order, 20 Adams Drive, 
Box 1207, Princeton 08540; public. 
relations. Founded 1981. Phyllis 
Kane, owner. 609-924-0288. 


Galli Associates Inc., 742 Alexander 
Road, Third floor, Wing B, Princeton 
08540; international public relations 
counsel with government and pri- 
vate accounts, a Hill and Knowlton 
Associate Company. Founded 
1980. Anthony P. Galli, president. 
Staff size: 9. 609-987-8883. 609- 
987-9494. ; 


Gillespie Public Relations, 191 
Clarksville Road, International Cor- 
porate Center, 3333, Princeton 
08543; specialties in product/ser- 
vice PR, newsletter development, 
media interview/speech training, 
national and local publicity place- 
ment. Founded 1986. Louis J. 
Grossman, president, general man- 
ager. Staff size: 6. 609-799-4949. 
609-799-6395. 


Key clients: American Society of 
CLU & ChFC, TOS, NewsNet, 
Homasote, Yale Materials Handling, 
NJ Flower & Garden Show, Medical 
Center of Ocean County, Madway 
Business Research. Special capa- 
bilities: crisis public relations plan- 
ning and counsel, public relations 
for law and accounting firms. 


Infocus Inc., 707 State Road, 
Princeton Gateway, Suite 102, 
Princeton 08540; marketing com- 
munications. Founded 1978. Lois 
Kaufman, president. Staff size: 15. 


TO PUT 


« Same Day Service 


108 Flock Road 
Mercerville, NJ 08619 
609-586-5533 

Fax 609-586-8388 


AN INVITATION 


ALITTLE COLOR 
IN YOUR LIFE. 


¢ Reductions and Enlargements Up to 11 x 17 (Including Photos) 


WRAP-IT me: 
TRANSIT —_— 


Authorized UPS Shipping Center 


Affordable Color Copies — 


Color Copies 


Color Copies 


8 1/2" x 11" (no minimum) .99 
11" x 17" (no minimum) $1.99 


Overhead Tranparencies 
8 1/2" x 11" $2.00 


from Slides $1.25 


+ 


Business Card Special 


500 Free 


Business Cards 
with an order of 500* 


*White, medium stock, black ink, 
9 lines. With this ad. Exp. 6/15/92. 


609-683-9055. 609-683-791 7. 


Issues Management Inc., 104 Cam- 


pus Drive, University Square, 
Princeton 08540; public affairs con- 
sulting, a subsidiary of Shaniey & 
Fisher. Founded 1987. Michael J. 
Faigen, managing director. Staff 
size: 8. 609-452-9191. 609-520- 
9133. 


Key clients: Schering Plough, 
Hertz, Bristol-Myers Squibb, St. 
Barnabas Medical Center, Church 
and Dwight, Matrix Development. 
Special capabilities: strategic 
communications, focusing on is- 
sues and services, particularly in the 
public policy arena. 


Kirkpatrick Associates, 43 


Princeton-Hightstown Road, 
Princeton Junction 08550; market- 
ing communications. Founded 
1988. Randall Kirkpatrick. Staff 
size: 2. 609-520-1335. 


Management Services Council, 20 


Nassau Street, Princeton 08540; 
public relations and event planning. 
Jack O'Leary. 609-683-1821. 


Manas Communications, 6305 North 


Oaks Boulevard, North Brunswick 
08902. 908-247-5688. 


Barry McLoughlin Associates, 116 


Village Boulevard, Princeton For- 
restal Village, Princeton 08540; 
consulting on how to communicate 
during interviews with print or broad- 
cast media. Founded 1982. Gregory 
Peck, managing director. Staff size: 
2. 609-951-2204. 609-951-2246. 


Sharon Ayn McHugh & Associates, 


601 Ewing Street, C-11 Princeton 
Professional Park, Princeton 
08540; public relations and market- 
ing for building design profession- 
als. Founded 1985. Staff size: 3. 
609-924-8045. 609-924-5976. 


David J. Murray and Associates, 741 


Alexander Road, Princeton 08540; 
political campaign consultant. David 
J. Murray, president. 609-799-3957. 
609-987-0185. 


NCI Public Relations, 103 Carnegie 


Center, Suite 106, Princeton 08540; 
public relations for health care and 
biotechnology and emerging growth 
companies, formerly Rohla Com- 
munications, a unit of Nelson Com- 
munications. Founded 1986. Kathy 
Cripps, president. Staff size: 8. 609- 
452-0101. 609-452-2383. 

Key clients: Bristol-Myers Squibb, 
Abbott Laboratories, Princeton 
Pharmaceutical Products, Vector 
Securities, East-West Trade and 
Commerce Group, Enzymatics, 
Glycomed. Special capabilities: 
media relations, corporate and mar- 
ket-oriented public relations, in- 
vestor relations, strategic communi- 
cations counsel, special events, 
community relations, corporate 
identity. 


New Frontier Consulting, 3371 


Brunswick Pike, Suite 302, 
Lawrenceville 08648; political cam- 
paign consultants for democratic 
party candidates. Founded 1990. 
Nick Mellis, general partner. Staff 
size: 2. 609-393-4349. 609-844- 
0892. 


Pierce International, Box 8003, 


Princeton 08543; market introduc- 
tion EC, Central/Eastern Europe, 
business representation, techno- 
logical exchanges, multilingual pro- 
motion. Founded 1990. Tania 
Pierce, president. 609-883-7171. 
609-737-3787. 


Sherwood Ross Associates, 11114 


Taylor Court, Lawrenceville 08648; 
public relations, guest columnist for 
Reuters Business Report “Work- 
place”. Founded 1969. Sherwood 
Ross, owner. 609-275-0963. 


Ruffin & Associates, 210 Carnegie 


Center, Princeton 08540; speech 
writing, investment, communica- 
tions & public relations. Bill Ruffin, 
president. Staff size: 3. 609-452- 
7470. 609-452-2618. 


Key clients: MCI, Nabisco, Black 
and Decker, National Liberty, 
Calletus Development, |BM. Major 
projects: executive speeches, an- 
nual reports, corporate capabilities, 
video scripts. Special capabilities: 
corporate presentations and pubii- 
cations, drafting, coaching, in- 
house data base research, project 
management. 


Phyllis Spiegel Associates, 90 Ten- 


fessional laundry equipment opera- 
tors and installers. Major projects: 
establishing the idea of Exit 8A as 
an important development area, 
promoting it through media, plan 
and promotion for 10th anniversary 
yearlong celebration for Matrix. 


Stern Corporate Communication 


Inc., 125-303 Village Boulevard, 
Suite 303, Princeton 08540; media 
and investor relations; marketing 
and corporate communications. 
Founded 1988. Elaine S. Stern, 
president. Staff size: 5. 609-452- 
7200. 609-452-8774. 


Key clients: the Prudential, Aus- 
trian Trade Commission, Windsor 
Investment Banking Corp. Special 
capabilities: media, investor rela- 
tions, and marketing for interna- 
tional and financial institutions 
based outside the United States. 


Stout Associates, 105 Crusher Road, 


Hopewell 08525; marketing com- 
munications for the building indus- 
try. Founded 1982. Lucia Stout, 
owner. Staff size: 1. 609-466-3377. 
609-466-3377. 


Key clients: Arnold Associates, 
Landscape Architects, Doyle Build- 
ers, Kehrt Shatken Sharon, Archi- 
tects. Special capabilities: market- 
ing and promotion planning, identi- 
fication of target audiences and 
getting published, preparation of de- 
velopment materials. 


Anne Sweeney Public Relations, 


3261 Cypress Court, Monmouth 
Junction 08852; marketing commu- 
nications for travel, hospitality, cor- 
porations, new products. Founded 
1990. Anne Sweeney, owner. Staff 
size: 2. 908-274-2994. 908-274- 
2101. 


Key clients: Rank Organisation of 
Great Britain, ITT Sheraton, Aus- 
travel, Scottish Tourist Board. Major 
projects: Launch of M.S. Seaward, 
Kloster Cruises; Sheraton LaG- 
uardia Hotel opening. Special ca- 
pabilities: special events, product 
launches, business to business, 
training, newsletters, media tours. 


Scott Tilden Inc., 4 West Franklin Av- 


enue, Pennington 08534; communi- 
cations and desktop publishing con- 
sultant. Staff size: 2. 609-737-2343. 
609-737-6630. 


Torok Group, 1 Dental Plaza, North 


Brunswick 08902; lobbying and 
public relations firm. Founded 1984. 
John Torok. 908-297-5550. 908- 
821-1082. 


Touchstone Associates, 344 Nassau 


Street, Princeton 08540; public af- 
fairs consulting company, specializ- 
ing in annual reports and corporate 
publications. Grant Wolfkill, presi- 
dent. Staff size: 3. 609-924-6764. 
609-924-1509. 


Key clients: Westmark !nterna- 
tional Inc., Medtronic Interventional 
Vascular Inc. Major projects: an- 
nual and quarterly reports to share- 
holders, public relations programs, 
employee magazine, product litera- 
ture. 


Wallace Communications Inc., 1000 


Herrontown Road North, Princeton 
08540; professional medical com- 
munications services. Founded 
1987. Ann V. Wallace, president. 
Staff size: 6-10. 609-921 -6860. 609- 
921-0662. 


Key clients: pharmaceuticals, 
medical technology companies. 
Major projects: nationwide and in- 
ternational conferences. Special 
capabilities: conference planning 
and development; technical pubii- 
cations, scientific posters and re- 
prints services; audio visual pro- 
grams: slides, video, publications; 
continuing medical education pro- 
grams. 


The Watts Partnership, 344 Nassau 


Street, Princeton 08540; communi- 
cations, with specialty of services to 
architects and educational institu- 
tions. Founded 1991. Katharine 
Watts, president. Staff size: 2. 609- 
497-0200. 609-497-4615. 

Special capabilities: market plan- 
ning, media relations, direct mail 
services, special event planning. 


Trade Shows 


nyson Drive, Box 243, Plainsboro Beitel Displays, 1880 Princeton Ave- 


08536; public relations, individual- 
ized for special projects. Founded 
1984. Phyllis Spiegel, president. 
Staff size: 2. 609-799-9636. 609- 
799-5455. 


nue, Lawrenceville 08648; conven- 
tion exhibits, portable displays. 
Founded 1952. William J. Beitel, 
president. Staff size: 63. 609-393- 
5512. 609-393-0237. 


Key clients: Matrix Development Denby Associates, 80x 3722, 
Princeton 


Group, Gordon and Thomas, pro- 


08543; trade show exhib- 


its. Founded 1979. Robert Denby, 
president. Staff size: 40. 609-588- 
0300. 609-588-0333. 


Key clients: Dow Jones, Exxon, 
Johnson & Johnson, Intel, Lotus, 
Merrill Lynch, Nynex. Special ca- 
pabilities: design and construction 
of exhibits for trade shows, special 
events and corporate meetings. 


Exhibit Resource Center, 539 Pre- 
ttybrook Road, Princeton 08540; 
trade show exhibit booths. Founded 
1990. Peter C. Budd, president. 
Staff size: 1. 609-683-9201. 609- 
683-9201. 


Key clients: David Sarnoff Re- 
search Center, Bristol-Myers 
Squibb, State of New Jersey. 


Impact Exhibits, 250 Dayton-James- 
burg Road, Box 558, Dayton 08810; 
design and management of trade 
show exhibits. Founded 1973. Rich- 
ard V. Nelson, president. Staff size: 
120. 908-274-2000. 908-274-2417. 


Middle Atlantic Health Congress, 
760 Alexander Road, Princeton 
08540; health care exhibits. 609- 
924-0049. 


Syma-systems, 1880 Princeton Ave- 
nue, Lawrenceville 08648; trade 
show exhibits, museum displays. 
Founded 1984. Stanley R. Hyams, 
president. Staff size: 12. 609-393- 
1900. 609-393-0237. 


Event Planning 


Beams Inc., 39 Canterbury Circle, 
Somerset 08873; meeting and in- 
centive planning for corporations; 
meeting facilitation and desktop 
publishing. Founded 1991. Chris- 
tine Baker, president. Staff size: 1. 
908-873-6997. 908-873-6998. 


The Concierge, 447 Route 130, North 
Brunswick 08902; corporate meet- 
ing consultants and VIP services. 
Founded 1984. Richard Kachure, 
president. Staff size: 3. 908-821- 
5807. 908-821-2537. 


Dick Clark Corporate Productions, 
103 Carnegie Center, Suite 104, 
Princeton 08540; corporate events, 
meetings and tradeshows. 
Founded 1990. Trudi Rohla, senior 
vice president. 609-452-0770. 609- 
452-2383. 


Entertainment inc!, 21 Quaker Road, 
Princeton Junction 08550; ticket 
service for theater, concert, opera, 
and sporting events in the United 
States and Europe. Founded 1989. 
Linda Williams, president. 609-799- 
7077. 


Hannover Fairs USAInc., 103 Carne- 
gie Center, Suite 207, Box 7066, 
Princeton 08540; international 
trade shows in Hannover, Germany 
with billings of $5 million. Joachim 
Schafer, president. Staff size: 12. 
609-987-1202. 609-987-0092. 


Major projects: leading trade 
shows in computers/telecommuni- 
cations, biotech, medical technol- 
ogy, electrical/electronics, motion 
control, woodworking, metalwork- 
ing technology. Special capabili- 
ties: organizing and managing 
groups of U.S. manufacturers either 
as group exhibits or group tours in 
trade events in Europe. 


Ann Heckel and Company, 312 Wall 
Street, Princeton 08540; worldwide 
meeting planning, publishing and 
communication services. Founded 
1988. Ann Heckel, president. Staff 
size: 15. 609-921-0209. 609-497- 


1551. 


Innovative Exposition Inc., 3 Inde- 
pendence Way, Second Floor, Box 
511, Princeton 08540; organization” 
of trade shows; a division of Schot- 
land Business Research. Founded 
1987. Ronald S. Schotland, presi- 
dent. 609-520-0100. 609-520- 
8989. 


JR Associates, 86 Poe Road, 
Princeton 08540; meetings, con- 
ventions, speakers. Founded 1984. 
Janet Pickover CMP, director and 
owner. Staff size: 2. 609-921-6605. 
609-921 -6960. 


MGP Studio Arts, 6. Titus Lane, Box 
752, Plainsboro 08536; art consul- 
tant, organization and managing of 
exhibits, education. Founded 1992. 
Maria G. Pisano, director. Staff size: 
1. 609-799-3941. 


Metro Management Associates, 55 
Route 571, Suite 115, Princeton 
Junction 08550; marketing of print 
trade shows: a division of Metropol- 
itan Associates Inc. Linda A. 
Fahmie, president. Staff size: 5. 
609-799-4945. 609-799-4443. 


Major projects: national print and 


marketing buyers show. Special 
capabilities: conference and spe- 
cial event development and man- 
agement. 


Planner’s Alternative, 102 Hedgerow 
Drive, Morrisville 19067; full-service 
special event, theme party, and 
event marketing firm with offices in 
New Jersey, New York, and Califor- 
nia. Founded 1991. Alan Rambam, 
executive director. Staff size: 6. 
215-736-8022. 215-736-8802. 


Key clients: Intel, Princeton 
Plasma Physics, the Franklin Insti- 
tute, the Russian Tea Room and 
Novotel Hotels. Major projects: an 
event based member retention pro- 
gram for a 25,000 member health 
club chain, anniversary event for 
international hotel chain, theme 
party and fundraiser for world re- 
nowned museum and picnic for 550 
employees of a Princeton area cor- 
poration. Special capabilities: all 
aspects of corporate and social 
event planning. 


Princeton Conference Consuitants, 
103 College Road East, Princeton 
08540; conference planner. Toni 
Besselaar, owner. Staff size: 1. 609- 
452-7314. 


Princeton Wedding Consultants, 5B 
Castleton Road, Princeton 08540; 
full-service wedding planner. 
Founded 1992. Charrisse Min Al- 
liegro, president. Staff size: 1. 609- 
683-4467. 


RaMar Inc., 20 Nassau Street, Suite 
126, Princeton 08542; event and 
party planning, entertainment, 
tours, speakers. Founded 1981. 
Marie Clark, president. Staff size: 2. 
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609-921-1854. 609-921-1911. 


Key clients: Merrill Lynch, Bristol- 
Myers Squibb, Dow Jones, Ameri- 
can Cyanamid, Fiduciary Trust, 
IBM, Mobil Oil. Special capabili- 
ties: resources for over 1,000 en- 
tertainers, sports figures, celebri- 
ties and musicians, full catering, 
and Princeton historical tours. 


Seatrade Publishers, 220 Village 
Boulevard, Suite 220, Princeton 
08542; exhibitions for the cruise 
shipping industry, branch of British 
publisher of “Seatrade Review.” 
also Computership Co. Michael 
Kazakoff, vice president, sales. 
Staff size: 4. 609-452-9414. 609- 
452-9374. 


Sitework Associates Inc., 53 Pen- 
nington-Hopewell Road, Route 
654, Box F, Pennington 08525; hos- 
pitality industry; convention and 
conference planning, one of five of- 
fices. Founded 1985. Miles E. 
Watkins, president. Staff size: 15. 
609-466-2111. 609-466-2675. 


Major projects: places over 300 
meetings per year. Special capa- 
bilities: meeting site selection as- 
sistance, conference planning, 
seminar and trade show manage- 
ment, computerized registration 
systems. 


Symedco, 2 Research Way, Second 
Floor, Princeton 08540; organizers 
of medical symposia and confer- 
ences, with divisions for editorial, 


marketing, and travel. Founded © 


1983. Peter S. Martin, president 
and chief executive officer. Staff 
size: 60. 609-452-7100. 609-452- 
1564. 
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Yow’re invited to be our GUEST at a... 


Managerial Assessment of Proficiency 
(MAP) Showing 


What is a Showing? 


A gathering of individuals for the purpose of experiencing and 
evaluating an HRD program. Each participant receives their 
own Managerial Proficiency Profile. 


What is MAP? 


MAP is a video-driven, competency-based, computer-scored 
assessment of 12 key managerial competencies. 


Who Should Attend? 


Human resource and line managers currently in the process of 
evaluating and selecting a managerial assessment program. 


Where is it Located? 


Hyatt Regency - Princeton, NJ 
MAY 7-8, JULY 9-10, SEPTEMBER 17-18, 
NOVEMBER 12-13 


training jOUSse 


ss 


For further information contact Terri or Julia: (609)452- 1505 


research. 


"Wry CAN'T I FIND ANY GOOD 


1 
WRITERS 2 It's a question heard everywhere from the PR department to 


the design studio to the executive floor. 
The answer is...you can. And right here in Princeton. 


For four years, Ruffin and Associates has been providing clients — from small local 
firms to national Fortune 100 companies — with clear, lively interesting copy. 


For annual reports, executive speeches, capabilities books, 
video scripts, magazines and newsletters, you can count on a product that is on time, on 
target and on budget. 


Clients include national and international leaders in consumer packaged products, 


information technology, telecommunications, insurance, real estate, transportation and 


Our writing services are backed by in-house database re- 
search, speech coaching, full compatibility with your Mac or IBM word processing 
software and electronic mail that can deliver the draft right to your PC screen. 


To learn more about how we can supply you with the best in written communications, 
call us or stop by for a visit. 


William R. Ruffin & Associates 


210 Carnegie Center, Suite 101, Princeton, NJ 08540 
609-452-7470, Fax: 609-452-2618 


Communications 
Services 
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Try the Best Deal in Town! 
It's Free! 


Are you and your company concerned about your 
marketing strategies? Wondering if your materials 
could be doing better? Well, now you can take the first 


essential step FREE! 


Just send me your brochures, sales letters, or other 
marketing or fund-raising materials and I'll give you a 
FREE, no obligation, professional analysis of their 
strengths and weaknesses. 


Best of all, you'll get your analysis in writing, so you 
can study it at your convenience — and share it with 
other people in your organization. 


That's it. No cost. No obligation. And all in writing. 


PETER A. HEMPEL 


Peter A. Hempel, Ph.D. 
Marketing Consultant 
20 Nassau St., Suite 409 
Princeton, NJ 08542 


For further information, 
call (609) 921-7987 
(Phone & Fax) 


WHOLESALE 


Buy Direct from the screen 
printer,.not.a middleman, 
or advertising agency 


¢ T-SHIRTS 
* SWEATS 

« JACKETS 
« HATS | 


Screen printed or embroidered with 
your custom logo, design, or saying 


‘Reasonable 
Prices 
Quick 

Service 


ALL Work 

Done on 

- Premises 
FREE 


& Delivery 


Promote your business or organization with custom 
screen printed or embroidered activewear 
620 Ridge Rd. (Rt. 522) Monmouth Jct + 908-329-2613 


Pick-Up .. 


A U.S. 1 ADVERTISING FEATURE 


Media for the Message: Print, Photos, 
Multi-Media, E-Mail, & More 


VidEOS : 
Multi-media Muscle 


ersuasion and presenta- 
tion is the only busi- 
ness of VidEOS Com- 


munications & Multimedia. 
Despite a persistently reces- 
sionary economy, that’s been 
enough to grow this young 
“cross-platform” marketing & 
media agency at about 100 
percent annually, according to 
founder and president Bill 
Mutschler. 

“Our first market advantage 
lies in multiple-media muscle,” 
says Mutschler. “In the past 
six months, VidEOS assign- 
ments have ranged from 
HDTV graphics to simple print 
DTP — and everything in be- 
tween.” 

VidEOS’ second market ad- 
vantage is its exclusive posi- 
tioning in high-tech and phar- 
maceutical communications. 
The firm's client roster in- 
cludes such New Jersey firms 
as Merck Research (Rahway), 
Dow Jones, and the David 
Sarnoff Research Center . 
(both of Princeton). “We don't 
do cars, cookies, or cosmet- 
ics,” vice president and gen- 
eral manager Pam Cheney 
Toft points out. “We’re into soft- 
ware, surfactants, silicon 
chips.” 

Despite its youth, small 
size, and consummately hori- 
zontal organization, two dis- 
tinct business units within Vid- 
EOS attract two disparate 
streams of business. The 
media design and production 
team is fully booked through 


the next fiscal quarter in its pri- 


mary area of expertise: pro- 
ducing and staging large-scale 
speaker support for major 
meetings. “There’s a rapidly 
growing client demand for 
‘electronic meetings’ — graph- 
ics projected right out of the 


computer without outputting to 
traditional slides or video-tape 
— for interactive, random-ac- 
cess, and other high-tech, ani- 
mated, nontraditional meet- 
ings graphics,” says 
Mutschler. “You can’t even call 
this stuff ‘speaker support’ any 
more. It’s idea support. And 
VidEOS is committed to stay- 
ing on the forefront of this new 
approach to meetings commu- 
nications philosophy and tech- 
nology.” 

On the other side of the 
shop, VidEOS’ marketing com- 
munications team marries this 
new-edge media sensibility 
with hard-nosed cost con- 
scious strategies that have 
earned NJ CAMA’s First Place 
“Astra Award” in Marketing for 
two consecutive years. “You 
just can’t market a Megama- 
tion (the Princeton industrial 
robotics manufacturer) the 
same way you market a Dow 
Jones Training Services,” 
says unit manager Toft. “When 
you're in this (business) for 
measurable marketing results 
— and frankly, there’s no 
other legitimate reason — 
you've got to treat each client, 
each product, each market as 
sui generis. 

“Forget all those recipes 
you may have learned in 
school or in entrenched corpo- 
rate environments. Instead, 
you've got to develop unique, 


- microtargeted solutions that 


produce a substantial RO! in 
very short order. Or else, as 
many ‘full-service’ agencies 
have discovered, today’s cli- 
ents will go shopping else- 
where.” 

VidEOS’ continuing growth 
has mandated doubling full- 
time staff and a June 1 expan- 
sion into nearly three times 
the production and administra- 
tive floorspace in Cranbury 


¢ State of the Art Ink Jet 
Addressing System 

e Mechanized Wafer Sealing 

¢ Cheshire/P.S. Labeling 

¢ Folding/Collating/Stapling 

e Automatic Inserting 

¢ Metering/Live Stamping 


Why Deal With The REST, When You Can Deal With The BEST! 


39 Everett Drive 
P.O. Box 7696 
Princeton, NJ 
08543-7696 


A Full Service Direct Mail Company 
featuring 
¢ Data Entry/List Maintenance 


¢ Laser Printing/Mail Optimization 
¢ Manual Assembly/Packaging 


° Fulfillment 
¢ Daily Pick Ups 
¢ Personalized Service 


a complete mailing service 


609-799-1717 * FAX 609-799-9613 


Professional Village, Building 
C. “We could have used the 
additional floorspace six 
months ago,” admits Toft. “But 
we weren't about to raise over- 
head if that meant raising 
prices.” Recent large-scale 
contracts have removed that 
worry for good — and, if cur- 
rent trends continue, support 
for its continuing growth will 
be a small challenge indeed 
for VidEOS Communications 
and Multimedia. 


VidEOS will retain its cur- 
rent voice and fax numbers 
— 609-395-1120 and 609-395- 
1253 respectively — after its 
June 1 move to Cranbury 
Professional Village Build- 
ing C, South River Road at 
Route 130 North, Cranbury. 


Sir Speedy: In B 
10 ona Out By 7 a.m. 


ir Speedy is just that. 

“First and foremost, we 

are selling quick turn- 
around and service,” says 
Dave Kaplan, owner of the 
Mercerville franchise serving 
the greater Princeton-Trenton 
area since 1983. 

How quick is it? Kaplan of- 
fers an example: 

“The other night we did an 
all-nighter,” says Kaplan. “We 
picked up a manuscript at 10 
p.m., and delivered it at 7 the 
next morning. It was 100 cop- 
ies of two separate, 200-page 
booklets printed and bound 
with covers for an important 
presentation, and we had it 
ready in time. We do mean 
quick turnaround.” 

Free pick-up and delivery is 
another service at Sir Speedy, 
and more than 85 percent of 
the business is handled in this 
way. “The average business 
person is busy,” points out 
Kaplan. “This makes good 
sense from a marketing stand- 
point. It’s part of our strategy, 
and it distinguishes us from 
many other businesses.” 

An international franchise, 
Sir Speedy is one of the three 
largest quickprint businesses 
in the U.S., and Kaplan's oper- 
ation is one of the leading op- 
erations in the chain. “We 
have been recognized for the 
past two years as one of Sir 


.Speedy's top 25 volume cen- 


ters out of almost 900 loca-. 
tions,” says Kaplan. “We really 
describe ourselves as busi- 
ness printers,” he explains, 
“with a full range graphics, 
printing, and copying service 
for the small to mid-sized busi- 
ness community. We view our 
market as the Route 1 corridor. 

“We do a lot of direct mail,” 
he adds. “Newsletters, flyers, 
three-panel type brochures, 
one or two-color, and some- 
times three-color. So many 
people are using direct mail 
now that in some ways, we 
are becoming experts in re- 
lated areas such as list pro- 
curement and postal issues, 
etc. 

“A lot of the business is mar- 
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Says Mutschler of VidEOS: ‘You can't even call this stuff speaker support any 
more. It’s idea support;’ Kaplan says Sir Speedy is becoming expert in direct mail- 
related areas such as list procurement and postal issues, 


keting-related. For example, 
we produce stationery, which 
presents an image for the cli- 
ent. We help them promote 
their business through print. 
We also offer our expertise to 
help them make their presenta- 
tion. We can help design re- 
ports, logos, suggest whether 
to use a three-ring binder, a 
spiral, etc. We provide all the 
advice, expertise, and hand- 
holding that the client needs.” 
Although Sir Speedy han- 
dies walk-in business, too, the 
majority of the work is picked 
up or faxed. “We depend on 
the fax. We couldn't live with- 
out it,” says Kaplan. “Proofs 
go back and forth all the time. 
It has given us the ability to 
speed up turnaround, and do 
business more efficiently.” 

Kaplan says that customer 
service is more than just sales 
rhetoric. “As a means of add- 
ing a further sense of commit- 
ment,” Kaplan says, “we have 
instituted a customer assur- 
ance guarantee. The job is 
done right, or it’s done again. 
It's done on time, or it’s done 

free! The commitment to custo- 
mer service means we meet 
their requirements and dead- 
lines. 

“Also,” he continues, “our 
expertise and advice is what 
we Offer. We want to be your 
expert on printing the same 
way you look to a doctor or 
lawyer. If we tell you, based 
on our knowledge, there is a 
better way to do something, 
hopefully, you will rely on our 
expertise. We want to do as 
much as we can for our cli- 
ents. Some of our regular cli- 
ents include United Jersey 
Bank, U.S. Tennis Association, 
the Center for Health Affairs, 
and Intel. We also deal with a 
lot of local doctors’ offices, 
and two-person businesses.” 

Despite recession and eco- 
nomic slowdown, he adds, Sir 
Speedy has flourished. “We 
have grown significantly. We 
have recently added 50 per- 


cent more floor space, and sig- 


nificantly expanded our equip- 
ment capability, including color 
copying capability. Our 
desktop publishing capability 
is up in the last year, and we 
have an engineering copier for 
blueprinting and other over- 
sized documents. 

“Some businesses are pri- 
marily copy shops; others are 
primarily multi-color printers. 
We fall right into the mid 
range, with newsletters and 
brochures, and our willingness 
and ability to help customers 
solve problems and find solu- 
tions — quickly.” 

Sir Speedy, 3100 Quaker- 
bridge Road, Mercerville, 
609-586-8222, or in Prince- 
ton, 609-452-8860. Fax, 609- 
586-8512. 


Telequest: How Best 
ell a Story 


e are living ina 
video age. The free- 
dom that the latest 


technology provides can ex- 
pand creative possibilities. Yet 


the real creativity is not in spe- 
cial effects, but in the special 
attention paid to how best to 
tell a story.” 

Sam Russell, one of the 
owners of Telequest, the 
Princeton-based video and 
film production company, adds 
that “it's a kind of magic,” al- 
beit magic produced by long 
hours and hard work. 

Russell and partners Rich- 
ard Blofson and Scott Nielsen 
bring an interesting blend of 
background to the company 
they began in 1977. “Dick 
spent 20 years in the New 
York theater as a lighting de- 
signer and production man- 
ager, including 12 Broadway 
shows. Scott has been a pro- 
ducer and director in form and 
video for the past 25 years,” 
says Russell. 

“My training is in electrical 
engineering. At RCA, | did a 
special kind of TV engineer- 
ing, and was project engineer 
for the RCA cameras on the 
surface of the moon for the 
last three Apollo missions.” 


x 


Various paths led them to 
get together, and as he says, 
“we saw this thing called 
video coming. This was before 
VCRs, but we knew it was 
coming, and now virtually ev- 
erything we do is in video.” 

Telequest, as its name sug- 
gests, specializes in the “tele 
search or quest,” explains 
Russell, and the company is 
involved in a variety of diverse 
projects. 

“We are really producers, 
rather than a production com- 
pany,” he points out. “We han- 
dle 95 percent of the work 
from beginning to end. It starts 
in meetings and conferences, 
and we follow it through from 
conversation, memos, and 
script to shooting, editing, and 
master tape. We do every- 
thing, and mostly with in- 
house facilities. We do the 
shooting on location, and we 
have done projects in Can- 
ada, England, Germany, and 


Continued on following page 


fs | 


PRIME 


[ed phyRine 


Cameras * Film * Accessories 


* 1 Hour Processing 
* Passport Pictures 
* Open 7 days 


M-F, 10-7 « Sat. 10-6 


609-243-9770 
156 Mercer Mall, Lawrenceville, N.J. 08648 


PRESENTATION AND PERSUASION «+ MAY 6, 1992 


Continued from preceding page 


Mexico, and recently, the rain 
forest in Costa Rica.” 

Telequest’s ventures range 
from corporate communica- 
tions to sales and marketing, 
including new product introduc- 
tion, to public service an- 
nouncements and documenta- 
ries. 

“We are currently involved 
in a quarterly video report for 
PSE&G corporate communica- 
tions,” Says Russell. “It’s like a 
video news magazine for all 
their employees. We've done 
more than 20 of them. 

“Another project is a series 
of programs for Harvard Busi- 


Telequest: ‘We try to get at the heart of what people are trying to communicate,’ 


Leigh Photographic keeps pace with commercial, industrial, architectural, PR clients. 


————— ee 


ness School, under a grant 
given to Harvard to bring the 
teaching and understanding of 


ethics into business. For exam- 
ple, we did a documentary pro- 


gram on Johnson & Johnson 
and CEO James Burke about 
the Tylenol poisonings. It was 
a textbook case of how a com- 
pany should respond to a cri- 
sis. 

“It makes us feel good that 
Telequest is doing this kind of 
thing,” he adds. “We want to - 
be able to contribute to our so- 
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ciety.” 

The Costa Rica rain forest 
project falls into that category, 
too, and was done on specula- 
tion. “It was the experience of 
23 kids, ages 12 to 18, who 
went down there to see the 
rain forest, and work together.” 

Other Telequest assign- 
ments have included a fund- 
raiser for an orphanage in 
Mexico and an animated 
show, “Secret Wounds,” which 
focused on child observers of 
family violence. “Children 8 to 
12 were interviewed, and we 
took their drawings and ani- 
mated them,” explains Rus- 
sell. “This will be used in 
schools to help other kids get 
started talking about their own 


painful experiences. 


“We try to get at the heart of 
what people are trying to com- 
municate,” he adds. “This is 
one of our goals. We have a 
wide range of experience 
here, and the important thing 
is to listen to the clients and 
find out their needs, and really 
understand what they want to 
have happen.” 

Telequest has received 
many national awards for its 
work. This year it is the Silver 
Medal from the Council for Ad- 
vancement & Support of Edu- 
cation (CASE) in the video 


- fundraising category, as well 


as a CAMA First Place Award 
for audio visual training and 
education. The latter was pro- 
duced for Harvard on the Levi 
Strauss Co. “This showed how 
they dealt with the issue of 
AIDS in the workplace,” says 
Russell. “It was very humanis- 
tic and empowering, and the 
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company was ahead of every- 
one in taking steps to deal 

with this and to establish a pro- 
gram which tries to take the 
fear out of daily contact, while 
being aware of the risk.” 

Now Telequest wants to em- 
phasize its commitment to the 
Route 1 corridor, says Russell. 
“One of our efforts is to raise 
more awareness of who we 
are in this area. We are very 
much a hands-on organiza- 
tion, and we can do anything 
from a 30-second spot to a 90- 
minute program. We are a cre- 
ative source in this audio vi- 
sual society, and a quality 
company.” 

Telequest Inc., 14 Wash- 
ington Road, Princeton 
Junction. 609-799-2105. Fax, 
609-799-4194 


Leigh Photographic: 
47 ies ene : 


sk newspaper editors 
and they will tell you 
that a surprisingly 


large percentage of business 
executives do not have a suit- 
able business portrait. The 
Leigh Photographic Group is 
ready to rectify that omission. 

Long known for its commer- 
cial, industrial, architectural, 
and public relations work, par- 
ticularly in central New Jersey 
and eastern Pennsylvania, the 
47-year-old company counts 
architects, developers, adver- 
tising agencies, and corpora- 
tions as its Clients. It can cer- 
tainly serve you weil with that 
business portrait. 

Leigh Photographic experi- 


~ enced vigorous growth during 


the 1980s and especially dur- 
ing the tenure of its late presi- 
dent and co-owner, H.G. 
(Tripp) Sanders Ill. It moved 

its headquarters from Trenton 
to Princeton Junction, and in- 
creased the staff to 20 employ- 


ees. 


It also expanded its labora- 
tory facility which processes 
film for the staff photogra- 
phers, as well as for other pro- 
fessional photographers, cor- 
porations, and to a lesser 
extent handles finishing or am- 
ateur processing for individual 
customers. 

“Tripp was such a force and 
visible presence that some 
people even questioned 
whether the firm would con- 
tinue,” says director of opera- 
tions, Peter J. Dawson. “Al- 
though we certainly miss him, 
we have very aggressively 
picked up the pieces. We have 
clearly moved ahead, and the 
business is growing. We have 
added new accounts, have a 
very large processor coming 
in, and | just hired a new em- 
ployee. We are feeling very 
good about business.” 

Sanders’ death six months 
ago resulted in the return in a 
full-time capacity of founder 
and co-owner, Francis A. 
Leigh, who had been semi-re- 
tired. “I started out in the busi- 
ness when photography was 
not quite the tool in business 
and industry that it is now,” he 
recalls. “The new technology 
and the way photography has 


adapted itself to the needs of 
business has been something 
to see.” 

Leigh Photographic is cer- 
tainly keeping up with the 
times. “We obviously want to 
continue to offer the best prod- 
uct and service to our Clients,” 
says Dawson. “We want to 
stay current with the technol- 
ogy which changes all the 
time. That is a job in itself. We 
are very excited about the new 
possibilities. You are really lim- 
ited only by your imagination.” 

He points to the diverse Cli- 
entele Leigh serves and the 
advantageous Princeton Junc- 
tion location as real business 
pluses. “We are in the center 
of everything both from the 
standpoint of location and 
from clients. We can get to 
Princeton, Trenton, Philadel- 
phia, New Brunswick, or New 
York in a short time. Our cli- 
ents all have a common link, 
photography, but every person 
and product is different. If | 
knew how half of the things 
that we photograph worked, 
how the technology worked, | 
would be a genius! One day 
we shoot the latest state-of- 
the-art machine, or a censor 
that controls the temperature 
of a Jacuzzi, and the next day 

we're photographing retired 
people in a retirement commu- 
nity.” 

Above all, he is proud of 
Leigh Photographic’s many 
years of experience and a rep- 
utation of integrity and service. 
“We are a company over 45 
years old. This intensive expe- 
rience brings a lot to the table. 
Also, we offer a continual ser- 
vice. We don’t complete a job 
and never see the client again. 
We want to continue the rela- 
tionship. We are trying to get 
them what they need in the 
best possible way. We are al- 
ways honest with people 
about what we can do. 

“Also,” he adds, “we are will- 
ing to go that extra mile to see 
the job completed from start to 
finish, so that everything fits 
into place smoothly. This is re- 
flected in our firm’s commit- 
ment to service in all areas of 
the company. Service is 
equated to the people at 
Leigh, whether it’s the person 
answering the phone, the 
driver on the road, or the pho- 
tographer on the shoot. It is 
how we do business.” 


Leigh Photographic, 51 Ev- 
erett Drive, Building C, 
Princeton. 609-799-8880, 

Fax, 609-799-8673 


AlphaGraphics: Print 
Shop of the Future 


e are an electronic 
printshop. That 
helps differentiate 


us from the common quick 
printer," says Joe Schwartz, 
owner of AlphaGraphics, 
Printshop of the Future in 
South Brunswick Square. 
“We've been on the cutting 
edge of the electronic side of 
the business from the begin- 
ning. We have a total commit- 
ment to this. We implemented 
Macintosh computers in our 
design services 8 years ago, 
and in my operation, there are 
now eight computers, many 
used for desktop publishing. 
“Desktop publishing is criti- — 


A U.S. 1 ADVERTISING FEATURE 


PRESENTATION AND PERSUASION - MAY 6, 1992 


FE COST EFFECTIVE COMMUNICATIONS 


‘People need our services seven days a week,’ says Schwartz of AlphaGraphics; 
Bill Ruffin, a corporate writer, does in-house database research, as well. ‘The gad- 
gets available today have torn up all the rules about what you can and can’t do.’ 


ere de le 


cal,” he adds. “We can offer 
more services because of it. 
There is a growing number of 
jobs that go through some 
kind of desktop publishing. 
Also people can come in and 
do desktop publishing as a 
self-service.” 

An independently-owned 
franchise, AlphaGraphics is 
one of 325 around the world, 
including 15 in New Jersey. 
Schwartz opened his business 
in 1988, and its Route 1 loca- 
tion has proved to be a real 
plus. 

“This is a convenience busi- 
ness,” he points out. “People 
need our services seven days 
a week and they avoid places 
that create hassles for ihem. 
The Route 1 shopping center 
location, the fact that we are 
open seven days, are easy to 
find, and easy to park are all 
part of the convenience factor. 
This is number one in many 
ways.” 

More and more people are 
looking for that convenience. 
Tight deadlines and 
customers in a hurry are com- 
monplace. “People are in 
need of the service sooner 
and sooner,” he reports. Our 
specialty is designing, copying 
and binding for sales propos- 
als, final reports, sell-sheets, 
and training manuals. We do 
the traditional offset printing, 
but it is overshadowed by the 

‘electronic side of the business. 

“Our customers are primar- 
ily small business people, 
smaller companies of 10 em- 
ployees and under, and peo- 
ple who place a high value 
one their time,” adds 
Schwartz. “We serve a lot of 
salesmen and marketing peo- 
ple, who are not near secretar- 
ies or the home office. We are 
an office away from home. We 
do very high quality jobs, with 
a fast turnaround. We often 
produce over 100,000 copies 
per day.” 

Schwartz says he always 
has to be prepared to deal 
with the unexpected. “Odd 
things come up sometimes. 
We get a lot of people who are 
heading to a trade show or 
major presentation and have 
an hour to put together a pro- 
fessional piece. We are called 
upon for problem solving.” 

One reason he believes 
AlphaGraphics is able to fill 
that need is because of his 
own experience in the corpo- 
rate world. “I know what peo- 
ple are looking for. Four years 
ago | was a corporate drop- 
out, having worked in industry 
for over 12 years in various 
corporations. So | know what 
people on the other side of the 
counter are expecting. 

“Also,” he points out, “peo- 
ple may just think of us as an 
every day quickprinter. 
‘They're fast, quick, and inex- 
pensive.’ A lot of people say 
they’re fast and inexpensive 
but we can prove we are. Peo- 
ple just need to come in and 
see how much better we are. 


We are not just an every day 
quickprinter because of the 
electronics and because of the 
way we manage the business. 
The electronic end of our busi- 
ness is unique. From the mo- 
ment you step in the door, we 
look like a modern, state-of- 
the-art facility.” 

Customers are responding 
to the AlphaGraphics way of 
doing business, adds 
Schwartz. “Of all the Alpha- 
Graphics, we consistently 
rank in the top 10 percent. | 
want to emphasize again our 
strength lies in our conve- 
nience, hours, location, and 
our helpful, courteous people. 
Sometimes, we don’t even 
meet customers face to face. 
We phone, fax, and ship. We 
ship things out of the country 
by UPS and Federal Express 
as a finishing touch.” 

Does he ever miss that cor- 
porate world he left behind? 
No way, says Schwartz. “I’m 
always looking at other oppor- 
tunities, and nothing stacks up 
to this.” 


‘AlphaGraphics, 4095 
Route 1 South, 27 South 
Brunswick Square. 908-329- 
8900. Fax, 908-329-8907. 


Ruffin & Associates: 
Corporate Writing 


' ike many of today’s en- 
trepreneurs, Bill Ruffin’s 
leap into the world of 

self-employment four years 

ago wasn't entirely by choice. 

“| was one of the early casu- 
alties of the RUR Nabisco buy- 
out,” he says. “And after a half- 
hearted round of interviews 
with other companies, | de- 
cided the time was right to try 
something on my own. So | 
went with my strength and ex- 
perience, which is corporate 
writing.” 

Ruffin, who formed William 
R. Ruffin & Associates, be- 
lieves that the time couldn't be 
better for a small shop in the 
communications business. 

“Large PR staffs are largely 
a relic of better days,” he 
says. “The staff might be 
gone, but the demand isn't. So 
companies are looking for out- 
side help. And what they're 
looking for — at least in my ex- 
perience — is someone who 
can come in, do a job an them 
go away. Or they're looking for 
a member of the family — 
where you're kind of an associ- 
ate staff member, filling a 
need that tight budgets and 
head counts don’t allow.” 

In four years Ruffin’s busi- 
ness has grown from a spare- 
bedroom operation to a thriv- 


‘ing business based at 


Carnegie Center, with a 
steady flow of project work. 
Key clients include MCI, 
Nabisco, Black & Decker, Sea- 
Land and Lexmark (the spun 
off IBM printer, supplies and 
typewriter business). Other 
work comes in from both PR 
and graphic design firms. 

The company is centered 


on senior executive speeches 
and corporate publications — 
annual reports are a specialty. 
But projects also range from 
editing and production of a 
quarterly magazine on tele- 
communications to training 
and promotional videos to a 
forward for a book by the Har- 
vard Business Review. 

Thanks to technology, client 
load and distance are not a 
problem. “The gadgets avail- 
able to a person today have 
really torn up all the rules 
about what you can and what 
you can't do,” Ruffin says . 
“The real liberator has been 
the lap top and electronic 
mail. With those two things, 
your office is anywhere you 
are. For example, a large real 
estate company in San Fran- 
Cisco is a major client. But 
even when I’m out there, with 
a lap top and MCIMail or 
AT&TMail, | simply plug into 
my the hotel’s phone jack. 
Someone in my office pulls 
the document out of E-Mail, 
and moves it on to the client. 
Or, for my steady clients who 
are also on E-Mail, | send the 
document right to their screen. 
A lot of times, we’re on draft 
three before a product even is 
printed out.” 

Ruffin has also invested in 
compatibility, with two com- 
plete office systems — one for 
IBM users and one for Mac 
users. And the most recent 
technological addition has 
been inhouse database re- 
search — “a real advantage in 
tapping into current informa- 
tion and staking out a point of 
view.” 

As for the future? “I some- 
times think about adding more 
staff, or moving into new 
areas,” he says. “But then | 
think — what’s the point? 
We're in the era of the elec- 
tronic cottage industry. Supply 
ing good services and a qual- 
ity product isn't tied to 
numbers of people or floor 
space any more. A good busi- 
ness can come in a small 
package.” 

William R. Ruffin & Asso- 
ciates, 210 Carnegie Center, 
Suite 101, Princeton. 609- 
452-7470. Fax, 609-452-2618. 
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16 U.S. 1 


Continued from page 1 


interested in an article I had read and after 
finishing my summation of the article, I men- 
tioned where I had read it, U.S. 1. And he 
replied, “Oh, that throw-away ucwspaper I 
see around town?” I said, yes, and asked if he 
had ever read U.S. 1. He said, “no, it doesn’t 
look like something I’d read.” 

Unfortunately we have witnessed over the 
past few decades the triumph of form over 
substance: like it or not junk which is attrac- 
tively and nicely presented has a lot better 
chance of surviving and prospering than 
quality which has to survive and compete in 
spite of its wrappings. The task before you is 
quite easy — you have an outstanding, qual- 
ity publication which just needs, in my opin- 
ion, some fine-tuning and polish. If you agree 
with my analysis, let’s be in touch. 

Sincerely yours, 

Patrick Lyons 

20 Nassau Street, Suite 310 


The Response 


Dear MR. LYONS: 

Thanks for your letter. It’s not only reason- 
able (I appreciate your frank admission that 
you might not know exactly what is best for 
our business) but it also happens to be timely. 

Just this past weekend I glanced through 
the pages of one of our many indirect com- 
petitors and noted a story on a Princeton 
University Art Museum exhibit of Jackson 
Pollack works. Coinciding with the exhibi- 
tion was an afternoon-long seminar on the 
late artist. The event was perfectly timed for 
inclusion in the April 22 issue of U.S. 1, but 
I didn’t recall seeing it, even though I had — 
in theory, at least — edited the newspaper. I 
tore the Pollack piece from the competing 
newspaper (the Times of Trenton) and pre- 
pared to hand it over to our Preview section 
editor. But first I double-checked our own 
effort. 

Sure enough, there on page 34 of U.S. 1, 
the first of many listings located under a 
feature article on the graphic artist, James 
Seawright, was a four-paragraph listing tell- 
ing me everything I would have needed to 
know about the Jackson Pollack event if I had 
been interested in attending. But I missed it. 
It was buried. 


Now there surely is fodder for the argu- 
ment that U.S. 1 needs a design overhaul. 
Better headlining, more use of white space, 
pull quotes to bring the heart of the story to 
the forefront in large, bold type, a neat item 
like the Pollack one worked into a graphi- 
cally striking editorial box, with some 
shadow lines to make it appear literally to 
pop out of the page. 

Maybe. Maybe not. 

I think of the prodigious amount of labor 
required to create that box, write that pithy 
headline, and then fit it into the rest of the 
copy on the page. The old maxim in journal- 
ism is that the quickest way to fill space is 
with straight copy, and I have learned the 
hard way how true that is. 

Moreover, as I look more closely at those 
art listings on pages 34 and 35 in the last 
issue, where should this boxing and high- 
lighting of information cease? The pages in 
question already contained two photographs, 
relating to two different exhibits. In addition 
to the nugget of information on Jackson Pol- 
lack were several other intriguing items: 
¢ Anexhibit of art works by the clients of the 

Trenton Soup Kitchen — some of the work 

is said to reflect the “material acquisitions” 

that “the advertising media would have us 
believe defines us;” 


_ * A 50-year retrospective of filmmaker and 


animator Jules Engel — a display being 

shown privately at the Merrill Lynch head- 

quarters on Scudders Mill Road but which 
might be accessible to interested individu- 
als by appointment with the curator, 

« And descriptions of not one but two exhi- 
bitions featuring computer art. 

Any one or all of these exhibits could have 
received their own special treatment, but I 
wonder if people really need all that. Is it too 
much to ask readers to browse through 30 or 
40 unbroken column inches of art listings or 
other editorial content? Some would answer 


~ yes. I say look at the New Yorker, yes, the 


New Yorker. How does this magazine suc- 
ceed year after year with the same dreary 
format of long stories set in straightforward 
columns, devoid of pithy headlines, snappy 


_ pullquotes, flashy boxes, or any other visual 
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Rein: Is it too much to ask readers to browse through 30 or 40 un- 
broken column inches of editorial content? How has the New Yor- 
ker survived all these years? Readers ought to be allowed to read. gone in their words “the most significant 


relief? Maybe it’s because someone decided 
that readers ought to be allowed to read. 

All of which is not to say that the modest 
graphics used in U.S. 1 are used to their best 
advantage. They are not, and we send out 
pages every issue that we wish we could pull 
back and brighten up. 


B.. typically when I get involved in 
those sort of a discussion with a graphic 
designer, a little brightening up is not what 
he or she has in mind. Instead the proposal is 
usually for a major facelift — nurse, please 
prepare the patient for anesthesia. 

And in general the procedure usually re- 
quires two separate operations. First this to- 
tally independent, self-financed, free circula- 
tion paper has to find a way to banish all 
advertisers from the first half dozen pages or 
so. Then we have to create editorial holes — 
or wells, as they are sometimes called — that 
are completely symmetrical, with squared 
off borders above the ads. The new designs 
never seem to accommodate the gullies of 
type that flow around the ads that must nec- 
essarily grace our pages. 

The first operation simply can’t happen. 
Bold, graphic designs that require wide-open 
pages of editorial space won’t fly for long at 


U.S. 1 for practical, economic reasons. 

The second operation can happen, and will 
happen in the not-so-distant future. But in 
order to make it happen we need to convert 
all our advertisements into a modular format, 
so that ad sizes are expressed in terms of half 
pages, quarters, eighths, etc. That done we 
will be able to build pages in which ads can 
be clustered together more efficiently, with 
wider, horizontal spaces available for edito- 
rial. 

And once we reach that point, we will 
begin to notice all sorts of opportunities to 
re-shape our editorial material to make better 
use of this space. This re-shaping will be an 
evolution, driven by our editorial content, 
rather than a revolution imposed on us from 
the outside. Do we need another graphic de- 
signer to help us make those choices, or 
would we do just as well using our own 
in-house design people? Obviously we at 
U.S. 1 are still skeptical about bringing in an 
outsider. 

You closed your argument with the anec- 
dote about the CEO unfamiliar with our 
newspaper but with an impression that it 
wasn’t the sort of thing that he would read. I 
would use the exact same anecdote to close 
my argument. The point is that, after express- 
ing his ignorance of the paper, the CEO was 


Lyons: Businesses are investing millions in design, not because 

of the quirks of an executive officer, but because it works. Time 

magazine just underwent a redesign to help its readers ‘sort the 
important from the trivial, the timeless from the fleeting.’ 
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then informed by an appreciative reader that 
the paper does contain useful and sometimes 
even entertaining information. I would argue 
that such interchanges continue to happen 
throughout our readership area, and that our 
readership base has grown steadily thanks to 
this word-of-mouth advertising. 

Moreover, I would note that the apprecia- 
tive reader (you) offered his recommenda- 
tion based upon the substance of the paper 
and obviously not its form. 

Best regards, 

Richard K. Rein 


The Last Word — For Now 


car MR. REIN: 

My initial letter to you was not entirely a 
new business solicitation but a gentle cri- 
tique of a respected local publication. Usu- 
ally I’m called in because graphic design is 
valued and needed. But for the sake of our 
exchange here, I'll go to bat for design in 
general and not specifically for Lyons 
Graphics. 

I sense a skepticism on your part of the 
value of design to your business. A great 
number of businesses here and around the 
world, however, are investing millions in 
design, not out of love of design or because 
of the quirks of an executive officer, but 
because it works. Things that have been 
“considered” by a professional designer usu- 
ally communicate themselves to consumers 
better, quicker, and more individually and 
that usually translates into sales, acceptance, 
and awareness. 

Companies typically design or redesign to 
stay in front or come from behind or establish 
themselves. Time magazine has just under- 


changes since .. . 1923.” They didn’t do it 
just to keep some designers busy but — again 
their words — to make “the pages cleaner 
and more direct, making it easier for you to 
find what most interests you. . . sort the 
important from the trivial, the timeless from 
the fleeting.” 

Your point about not being ready to con- 
sider the look of your publication seems like 
the smoker and the dieter, not ready to quit 
doing what they have been doing but prom- 
ising to start tomorrow after whatever crisis 
is over today. The fact is that someone did 
make conscious design decisions about U.S. 
1 — someone decided what typefaces to use, 
the widths and number s of columns, how to 
treat headlines. You didn’t find your format 
growing in a field along with the maples — 
everything we see was decided by someone. 
Maybe that someone made decisions be- 
cause he or she had to, not because of any 
desire, training, or expertise in making those 
decisions. In short maybe it’s design by de- 
fault. 

Your comparison to the New Yorker is a 
little like comparing apples and grapes. The 
New Yorker is a literary magazine but even 
looking at its events section — totally devoid 
of ads, broken only by art or cartoons, wider 
than usual column spacing and hanging titles 
— it is easy to scan and choose what you 
want to read. When you have such minimal 
interruption of the page small subtleties — 
the variation of type size, italics, or boldfac- 
ing — become much more noticeable. And I 
haven’t even touched on the printing quality. 

For you to think that the design of your 
publication is not important is unfortunate; 
to be not willing to invest in its design is 
another matter. I think that if you talk seri- 
Ously to most design professionals, like any 
other successful professionals, you will find 
that you will always be in control. All factors 
— from time to finances to personnel to the 
advertisers — must be considered in any 
design decision that will affect your publica- 
tion. You have already prepared yourself for 
the horror of plastic surgery when maybe a 
little soap and water would do. 

It's difficult talking about something 
which is primarily visual. We should be look- 
ing, not talking. If you feel that your publi- 
cation should be visually improved let’s meet 
somewhere other than in this column, I’m 
confident that we both have the same solu- 
tion in mind — a design that is all but invis- 
ible, that respects the existing journalistic 
integrity, that visually highlights what is ed- 
itorially important, that allows the reader to . 
easily and quickly find what they need and 

that graphically says that U.S. 1 isa valuable, 
informative, and important publication that 
is a “must read.” 

Kindest regards, 

Patrick Lyons i 


